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1. Introduction and Background

Hayling Island is a unique and popular seaside destination that has been a tourist attraction
for over a century. As part of Havant Borough Council’'s Regeneration Strategy 2018, the
seafront location has been identified as a key area with high potential and promising
opportunities to include as part of its wider regeneration agenda. The Havant Regeneration
and Economy Strategy is currently being refreshed but Hayling Island Seafront will remain a
key element of its regeneration plans.

In pursuit of this aim to regenerate the seafront, the Council commissioned consultants to
support the development of an ambition and strategy for Hayling Island seafront. Works
were undertaken by Hemingway Design (January 2019) and Mace (December 19/20) to this
end. These works identified the following strengths and challenges for the area — the
following is taken from the Havant Borough Council website:

The seafront has a heritage rich in water sports and it offers a high-quality natural
environment. The local tourism sector has great potential to contribute to the local economy,
attracting significant visitor spend and supporting over 4,500 jobs across the Borough.

There are some key challenges:

e Parts of the seafront are dated and require updating and investment

e The coastline is dynamic and vulnerable to coastal flooding and erosion, particularly
during high tide and storm events.

e The island geography can lead to congestion on the roads during peak times

o The seasonality of the visitor offer means that the seafront is often crowded during peak
times but quiet out of season

The next stage of the regeneration programme for Hayling Island was the production of ‘A
Draft Ambition for Hayling Island Seafront’ (“Ambition”), produced by Fabrik in conjunction
with Havant Borough Council.

This document sets out a clear draft ambition and strategy for the future of the seafront
including enhancement of the range and quality of attractions, improve environmental quality
and urban design of the seafront and connect key attractors in ways that reflect the heritage
of the island. Regeneration is focused on the following three areas: West Beach, Beachlands
and Eastoke. The Draft Ambition document can be found at Appendix A.

A key element of the programme is to engage with local residents, visitors, businesses and a
range of other stakeholders to develop and deliver ambitious and exciting plans to enhance
the seafront and create an inspiring destination.

The aims and purpose of the engagement programme as detailed in the cabinet report
Hayling Seafront Strategy — Developing a Regeneration Ambition on the 8" September 2021
were:

¢ Two-way communication and engagement: giving the opportunity for views, needs and
ideas to be heard while giving the Council the opportunity to do the same.

¢ Clear and consistent message: ensuring messages are clear and consistent in respect of
progress and decisions.
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¢ Open and transparent: providing access to relevant information, while treating
information sensitively and confidentially where appropriate.
¢ Approachable: building trust and confidence and treating people with respect.

Engagement commenced from 18" October 2021 to 28" November 2021, although
comments were submitted after the Cabinet report detailed above.

Wider context

It is worth noting the wider context to the proposed regeneration, as this is likely to have had
some bearing or impact on some of the responses received during the engagement period.

In October 2021, drone footage was captured of Langstone Harbour from Hayling Island
showing the discharge of sewage by Southern Water which made headlines in both local
and national news. Some responses received during the engagement period concerned the
discharge of sewage, water quality and the impact this has on the natural environment and
activities (such as water sports) along the coast.

In early November 2021 inspectors submitted their initial findings to Havant Borough
Council’'s (HBC) Local Plan to which HBC’s Planning Policy team responded. The
inspectors' initial findings highlighted concerns with Hayling Island’s transport, flooding and
housing numbers. Some responses received during the consultation period were relayed to
these concerns.

Finally, coastal erosion, coastal defences and flooding have long been, and continue to be,
areas of concern for Hayling Island and its residents. This item is particularly important given
the COP26 event held in Scotland in November 2021.
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2. Executive Summary

A new seafront strategy for Hayling Island is being developed and as part of this new
strategy, the Council is keen to develop a regeneration ambition for the seafront. Building on
previous engagement with the local community and supported by a range of technical work,
a new draft ambition document was developed, and a range of stakeholders were engaged
with for their views for 6 weeks from 18" October — 28" November 2021.

2.1 Overview

The communications and engagement programme and the authorship of this report was led
and delivered by Regeneration, Communications and Insight officers at Havant Borough
Council.

The council received over 650 responses to the engagement programme through a variety
of channels. A breakdown of channels and response numbers as follows:

e 266 responses to the online survey

e 74 responses via the online mapping tool

e 63 emails and letters received

e Over 280 attendees to two face-to-face events

e 28 young people gave their views via school's engagement

The engagement programme used self-selecting channels and consequently is not
representative of the local population. However, due to the high number of responses, we
are confident that major concerns and a wide range of views have been captured to inform
the draft ambition document.

This report covers the findings from responses received through the engagement
programme.

2.2 Key findings

Views of the draft ambition document

Respondents were asked for each area to what extent they felt the draft ambition (Appendix
A) meets the needs of the local community.

Two in five (40%) felt the draft ambition meets or exceeds the needs of the local community
for the seafront overall. Aimost three in five (59%) felt that the draft ambition meets or
exceeds the needs of the local community for Eastoke, followed by just over half for
Beachlands (54%) and West Beach (51%).

Just over three in five (61%) felt that the draft ambition did not meet all or any of the needs
for the local community for the seafront overall, followed by 49% for West Beach, 46% for
Beachlands and 42% for Eastoke.

Areas of importance or concern
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Responses across the engagement programme were consistent regarding the key themes
highlighted as areas of importance. In most circumstances, these were raised as important
due to the view that these would need to be included as part of future regeneration plans in
terms of enhancement, protection, or support of Hayling Island as a unique coastal
destination. There were concerns that if these themes were not addressed that this could
inhibit or impact the regeneration programme, but also on the area as a place. The key
themes raised are as follows:

e The road network (particularly singular road access on and off the island) was felt to be a
key issue and that this would need to be addressed as part of any future regeneration,
particularly as many felt that the current infrastructure would not support the ambitions
detailed in the draft document. Utilising alternate sources of transport, such as the
Hayling Billy Trail for active transport routes, would support access.

e Coastal erosion, sea defences and flooding were also raised by many, with the
perception that the draft ambition document does not provide details on how the
enhancements and improvements to the area would incorporate protection for the
coastline. The threat of rising sea levels and incidents of sections of Hayling beach being
lost due to coastal erosion mean that the seafront is in danger of reducing further or
disappearing unless robust sea defences are put into place.

e Concerns were raised regarding the impact of the draft ambitions upon the local
characteristics of Hayling Island. This included concerns that any future residential
developments could impact on views of the sea and potentially impact the height of the
skyline on Hayling Island.

¢ The importance and protection of the natural environment and wildlife was raised,
including the Site of Special Scientific Interest (SSSI), which is felt to be unique to
Hayling Island and an attraction as to why people live and visit the area.

e Water quality was another key area of concern for many, who felt that the draft ambition
document did not provide assurances on how the local environment and the sea are to
be protected as part of the regeneration.

Areas of opportunity or adding further value

Respondents were asked for each of the three areas (West Beach, Beachlands and
Eastoke) what, if anything, would add further value to each area. There was a strong level of
consistency, as the same four options ranked as the top four for the three areas.

These were: ‘sympathy to the local natural environment’ (80% West Beach, 76%
Beachlands and 76% Eastoke), ‘sympathy to local characteristics’ (67%, 60% and 59%
respectively), ‘access to the area’ (58%, 57% and 59% respectively) and ‘suitable disabled
access to the area’ (58%, 59% and 55% respectively).

2.3 Recommendations

The findings from this engagement should inform the Council’s decision on the draft
ambition. This will then inform the next phase of the regeneration strategy and programme
for Hayling Island seafront. Recommendations for the next phase of the programme are as
follows:

¢ Integration of areas of importance or concern (as highlighted above) into ambition
document where possible. This ensures future regeneration activity includes
enhancement, protection or addresses these issues as part of the wider programme
e A communications and Engagement strategy developed that:

5
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o ensures further uptake in participation and inclusion with groups such as
businesses, young people, organisational stakeholders, and residents
o incorporate segmentation insight to inform targeted and tailored messages and
engagement going forward
o address resident queries regarding refer to areas of importance or concern raised
and how these are going to be addressed as part of the programme going
forward. programme delivery, budget and timescales
e Corporate communications to provide wider support on reputation and messaging that
may impact the programme — promotion of place
o Work with other Council Services and Strategic Partners such as Coastal Partners and
Hampshire County Council to use outputs of this programme to inform other areas of
related work.
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3. Communications Programme

In order to publicise the draft ambition document and the engagement, a range of online and
offline communication channels were used. These included:

Media / press programme (Appendices C and E)

Promotion on social media (Appendix D)

Leaflets and posters (Appendices B, E and |)

Drop-in events on Hayling Island (Appendices B, |, J and K)

Draft Ambition document

This document provided draft ambitions for the Seafront overall and for three areas; West
Beach, Beachlands and Eastoke for the public and stakeholders to review and comment on
through the engagement programme. Printed copies were available on request.

Online copies were shared via Council communication channels as listed above.

Materials
A full listed of materials produced to support the engagement are detailed below:

Posters

Business cards

4 roll up banners

Hard copies of the questionnaire (Appendix F)
Hard copies of ambition (Appendix A)

e Map (Appendix J)

e One word board

The above materials were available at both engagement events and on request from HBC.
Business cards were available at Hayling Island Community Centre, Beachlands Information
Centre and Hayling College.

Website

All information about the Hayling Island Seafront regeneration programme was available on
the following dedicated webpages:

e https://www.havant.gov.uk/ambition-hayling-island-seafront
e https://www.havewithhavant.co.uk/ambition/

The draft ambition document, the online survey, the online mapping tool and further
information about the programme was provided.
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4. Engagement Programme

Public engagement on the draft ambition document commenced on the 18th October 2021
until the 28" November 2021. However, comments were received and recorded immediately
following Cabinet on 8" September 2021.

Respondents were asked for their views on the draft ambition document for Hayling Island
seafront. The map in Appendix J shows which areas are considered within the draft
ambition.

The engagement programme covered online, printed and face-to-face channels to inform,
engage and capture from a wide group of stakeholders including residents, businesses,
visitors, works, organisations and campaign groups.

Early engagement

Before public engagement began, Havant Borough Council conducted a stakeholder
mapping workshop to identify key stakeholders that would require engagement on the draft
ambition document. The workshop also identified key communication and engagement
channels to use. Over 290 stakeholders, businesses and organisations were contacted and
informed about the draft ambition document and engagement.

A number of strategic stakeholders were identified as key stakeholders see 10.1. While each
stakeholders is key, they have different roles to play in the regeneration of Hayling Island
Seafront, some are landowners, businesses, funders or partners in the delivery of the
regeneration ambition.

Online survey

The online survey consisted of open and closed questions to gather views towards the draft
ambition document for Hayling Island seafront. Closed questions included scales asking
respondents to rank the importance of each of the ambition principles for the draft ambition
overall and for each of the three areas. The full questionnaire can be found in Appendix F.

The online survey was accessible via dedicated webpages
(https://www.havant.gov.uk/ambition-hayling-island-seafront and
https://www.havewithhavant.co.uk/ambition/).

Additionally, paper copies were made available at the engagement events or provided on
request. Completed hard copies could be returned at Public Service Plaza or the Hayling
Island Visitor Information Centre located at Beachlands

The online survey link was included on all communications including emails, social media
posts, press releases, business cards, posters, and newspaper articles throughout the
engagement programme.

Online mapping tool
An online mapping tool was made available on dedicated webpages

(https://www.havant.gov.uk/ambition-hayling-island-seafront and
https://www.havewithhavant.co.uk/ambition/) which allowed respondents to submit
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qualitative comments and ideas in relation to certain geographical locations. See Appendix
L.

Emails and letters
Individuals and stakeholders could also submit emails or letters to a dedicated email address

(regeneration@havant.gov.uk) or to send hard copy letters to the Public Service Plaza or the
Hayling Island Visitor Information Centre located at Beachlands.

Drop-in events

Two drop-in sessions were held during the engagement period. Materials were displayed at
each session including maps, banners, and leaflets. Additionally, council officers from the
Regeneration team, Ward Councillors, and colleagues from Fabrik were on hand to answer
any questions, address concerns, discuss the draft ambitions and receive feedback from
attendees.

These sessions fully complied with the Government’s COVID-19 guidance, following
appropriate social distancing measures, such as enforcing the wearing of face masks, use of
hand sanitiser where possible and frequently wiping down surfaces and equipment.

The dates and locations of the drop-in events are as follows:

Date Location Time Attendees
Thursday 11 Hayling Island 14:00 — 17:30 174
November 2021 Community Centre

Saturday 13 Hayling Island 10:00 - 13:00 106
November 2021 Community Centre

The event format is provided below.

¢ Visitors entered through the Cricket Room, greeted by an officer, and asked to wear a
face covering.

o Visitors were offered the opportunity to read the draft ambition document and were held
at the entrance room to ensure the event was Covid compliant.

e Visitors progressed to one of 4 boards, the first giving an overview of the draft ambition,
then detailing the proposals for each of the suggested areas (West Beach, Beachlands
and Eastoke).

Visitors were encouraged to use post-it's to write comments and stick to the boards.

e The exhibition then offered visitors to stick a post-it on a one-word association board, the
aim of this was to develop an understanding of how residents, visitors and businesses
see Hayling Island and to use that to inform future branding.

o A map was used to mirror the interactive mapping tool available online, visitors were able
to use post-its to make comments about the draft ambition, specifically those relating to
particular locations.

¢ The exhibition events also offered paper surveys to be completed at the event or to be
delivered to HBC Plaza or Beachlands Information Centre.

o Visitors were offered the opportunity to submit written comments to Public Service Plaza
or the Hayling Island Visitor Information Centre located at Beachlands.

¢ Visitors were offered the opportunity to submit comments via email.
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o Visitors were able to speak to officers or Councillors available on the day to ask
questions and discuss ideas or concerns.

¢ Finally, visitors were encouraged to take one of HBC’s business cards with them, this
provided the website link for the survey and mapping tool, some information on the draft
ambition and a QR code to sign up Gov Direct updates on future progress.

Young people engagement

Through stakeholder mapping, it was identified that young people are a key stakeholder to
engage with, particularly as the regeneration programme involves climate and environmental
issues. There are 7 schools on Hayling Island, all of which were invited by the council to host
an event run by council officers or teachers. Two schools took part in this phase of the
engagement, run by council officers and supported by teachers. These were tailored
differently due to the difference in ages.

The engagement comprised of 12 pupils in Year 7-11 and 2 teachers present and 16 pupils
aged 4-7 years old participating in a 2-part session with their teacher present.

10
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5. Engagement response
A response overview to each methodology in the engagement programme is included below.

Online survey
In total, 266 responses were received for the online survey. A breakdown of these responses
can be found in Appendix G.

Online mapping tool
In total, 74 responses were received via the online mapping tool.

Emails and letters
In total, 63 emails and letters were received.

Exhibition events
Across the two events, officers engaged with over 280 attendees.

This included handing out business cards, answering people’s questions and
encouragement to take part in the online survey. A breakdown of the number of people
reach at each event can be found in Appendix K.

Schools’ engagement
Two schools took part in engagement, with 28 pupils in total.

This included relationship building for future engagement on Hayling Island, 165 comments
submitted and 5 completed paper surveys. Those aged between 4-7 years took part in
activities to facilitate conversations about the seafront including drawing what they like about
the seafront and who they visit with.

Strategic Stakeholders

In total 5 strategic stakeholders were engaged over the course of the engagement
programme including landowners and partner organisations. Strategic stakeholders will
continue to be engaged throughout the regeneration of Hayling Island seafront.

Analysis methodology

The engagement programme was self-selecting and therefore it is nor representative of the
population who live, work or visit Hayling Island. However, as the Council received over 650
responses, we are confident this captures all major issues which need to be considered.

Regarding the online survey, please note that some of the questions allowed respondents to
tick multiple answers. Therefore, in some cases, the sum of the response to a question may
be higher than 100%. In other cases, the total response to a single-answer question may
add up to slightly over 100% due to rounding of decimal points. Questions are based on the
total number of respondents per question, as not all respondents answered every question.

Where possible, the online survey compares responses to a particular question by different
groups. These comparisons are only possible where enough members of a group have
responded to the survey. In most of this report, the comparative analysis between groups
has not been conducted for groups with a base size lower than 50. This is due to base sizes
smaller than 50 not allowing for reliable statistical comparisons against other samples.

11
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All open-ended questions and comments in the survey and responses via other engagement
methodologies (e.g., drop-in events, engagement with schools, letters and emails) were
coded into themes to allow the responses to be quantified. This encompassed reading every
response and creating a code frame.

GDPR
The Council was mindful of its data protection duties and responsibilities, and in line with this
the engagement programme was designed in a manner to only collect, analyse and report

on responses in line with GDPR.

The survey referenced the Council’s Privacy Policy. Data recorded via this survey will
retained in line with the relevant retention policy.

12
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6. Survey findings

The below provides an overview comparison of the draft ambition overall and each of the
three areas was engaged upon (West Beach, Beachlands and Eastoke).

Respondents were asked for each area to what extent they felt the draft ambitions meet the
needs of the local community. Aimost three in five (59%) felt that the draft ambition meets or
exceeds the needs of the local community for Eastoke, followed by just over half for
Beachlands (54%) and West Beach (51%). Two in five (40%) felt the draft ambition meets or
exceeds the needs of the local community for the seafront overall.

Just over three in five (61%) felt that the draft ambition did not meet all or any of the needs
for the local community for the seafront overall, followed by 49% for West Beach, 46% for
Beachlands and 42% for Eastoke.

How well ambition principles meet the needs of
the local community

| 40%
— 1% L] 54%
~ 59%
{ 61%
| 49%
’ L 46%  42%
Overarching aspirations West Beach area Beachlands area Eastoke area

for HI Seafront
mDoes not meet any of these needs = Does not meet all of these needs
Meets these needs ® Exceeds these needs

Figure 1 — Responses to Q6 — How well do you feel the ambitions for Hayling Island seafront meets the needs of
the local community? / Q9 — How well do you feel the ambitions for the West Beach area meets the needs of the
local community? / Q12 — How well do you feel the ambitions for Beachlands meets the needs of the local
community? / Q15 — How well do you feel the ambitions for Eastoke meets the needs of the local community?

SAMPLE SIZE: Q6 (257) / Q9 (241) / Q12 (246) / Q15 (229)

13
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Sub-group analysis

Sub-group analysis was conducted to understand if certain groups who responded to the
survey are more or less likely to agree or disagree that the draft ambition principles meet the
needs of the community for the draft ambition overall and for each of the three areas.

Sub-group analysis was conducted by age, respondent type (e.g. resident of Hayling Island),
frequency of visits to the seafront and usage of the sea front.

This is useful to understand audience segmentation, specifically identifying those who feel
the draft ambition meets the needs of the community, those who do not feel it meets all the
needs (why not and how this needs to be addressed/overcome) and those who do not feel it
meets any of the needs (why not and how this needs to be addressed/overcome.) This
informs future communications and engagement on the programme, specifically targeted
and tailored dependent on the audience segment.

When analysing those who feel that the needs of the community are met or exceeded, the
statistically significant differences are detailed below. The full data chart can be found in
Appendix H, Fig. 42.

¢ Hayling Island residents were significantly less likely to agree that the ambition principles
meet or exceed the needs of the local community compared to the average for the
overarching aspirations (34%, average 40%), West Beach (45%, average 51%),
Beachlands (46%, average 54%) or Eastoke (51%, average 59%).

e Those who visit the seafront at least once a week were significantly less likely to agree
that the ambition principles meet or exceed the needs of the local community compared
to the average for the overarching aspirations (32%, average 40%), West Beach (40%,
average 51%), Beachlands (42%, average 54%) or Eastoke (47%, average 59%).

e Those who visit the seafront at least once or twice a month were significantly more likely
to agree that the ambition principles meet or exceed the needs of the local community
compared to the average for the overarching aspirations (51%, average 40%), West
Beach (65%, average 51%), Beachlands (65%, average 54%) or Eastoke (73%, average
59%).

e Those who use the seafront for leisure activities were significantly more likely to agree
that the overarching aspirations for the seafront meet or exceed the needs of the
community (562%, average 40%.)

e Those who use the seafront for walking / dog walking, enjoying the natural environment,
visiting the beach or cycling were significantly less likely to agree that the aspirations for
the following areas meet or exceed the needs of the community:

o West Beach: walking / dog walking (47%, average 51%), enjoying natural
environment (46%, average 51%)

o Beachlands: walking / dog walking (50%, average 54 %), enjoying natural
environment (49%).

o Eastoke: walking/ dog walking (51%, average 59%), enjoying natural
environment (51%), visiting the beach (51%), cycling (46%).

When analysing those who feel that the needs of the community are not met in some or all
respects, the statistically significant differences are detailed below. The findings demonstrate

14
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those who are significantly less likely for example to agree that the draft ambition principles
meet the needs of the community are therefore significantly more likely to agree that the
draft ambition principles do not meet the needs of the community. The relevant chart can be
found in Appendix H, Fig. 43.

¢ Hayling Island residents were significantly more likely to indicate that the ambition
principles do not meet all or any of the needs of the local community compared to the
average for the overarching aspirations (66%, average 61%), West Beach (55%,
average 49%), Beachlands (54%, average 46%) or Eastoke (49%, average 42%).

¢ Those who visit the seafront at least once a week were significantly more likely to
indicate that the ambition principles do not meet all or any of the needs of the local
community compared to the average for the overarching aspirations (68%, average
61%), West Beach (60%, average 49%), Beachlands (58%, average 46%) or Eastoke
(53%, average 42%).

¢ Those who visit the seafront at least once or twice a month were significantly less likely
to indicate that the ambition principles did not meet all or any of the needs of the local
community compared to the average for the overarching aspirations (49%, average
61%), West Beach (35%, average 49%), Beachlands (35%, average 46%) or Eastoke
(27%, average 42%).

e Those who use the seafront for walking / dog walking, enjoying the natural environment,
visiting the beach, water sports activities or for leisure activities were significantly less
likely to agree that the aspirations for the following areas did not meet all or any of the
needs of the community:

o Overarching aspirations: walking / dog walking (56%, average 61%), water sports
activities (47%), leisure activities (46%)

o West Beach: walking / dog walking (45%, average 49%), enjoying natural
environment (43%), visiting the beach (42%), water sports activities (33%),
leisure activities (36%)

o Beachlands: visiting the beach (41%, average 46%), water sports activities (31%)

o Eastoke: walking/ dog walking (35%, average 42%), enjoying natural
environment (34%), visiting the beach (34%), water sports activities (24%).

Reasons why it was felt the draft ambitions do not meet any or all of the needs of the
local community

When asked for the reasons why the draft ambition for each area does not meet all or any of
the needs of the local community, there is notable consistency amongst the key themes
raised by respondents. The following themes are raised in at least three of the four identified
areas:

Improved travel infrastructure

The issue of the Hayling Island Road network and access on and off of the island was a
strong theme that is emphasised throughout the survey findings, as in many cases
respondents did not feel that the current provision would support the ambitions detailed in
the draft document. Comments highlighted that the location often experiences traffic issues
and that with additional residents and/or visitors, these problems would only be exacerbated
if no further solutions were sourced.

15
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Viewpoints under these themes raised potential solutions, most notably around providing an
additional access route to the island aside from the main A3023 highway (potentially via an
additional bridge or utilising the Hayling Billy Trail) and bringing in alternate sources of
transport, such as improved public transport connectivity and greener alternatives such as
rental scooters or encouraging cycling and active travel.

This section also included comments around the availability of car parking on the seafront,
as this is again felt to not be in a suitable condition to meet the challenge of additional car
journeys to the location.

“Without adequate road improvement i.e. multiple access and exit points and related
infrastructure the age-old congestion will continue and increase”

“Great ideas but not sure how the island can cope with the additional traffic”

“No point in any of this without additional A3023 capacity”

“Local community needs good road access to Hayling Island, current situation is totally
inadequate. How can the ambition stop more vehicles coming onto the island? Our single
road needs a solution not added load”

Coastal erosion, sea defences and flooding

Coastal erosion, sea defences and flooding were a key theme raised by respondents, many
of whom indicated that they feel that the draft ambition document does not provide details on
how the enhancements and improvements to the area would incorporate protection for the
coastline. The threat of rising sea levels and incidents of sections of Hayling beach being
lost due to coastal erosion mean that, the seafront is in danger of reducing further or
disappearing unless robust sea defences are put into place. It is the view of many who
responded that the draft ambition document is missing details of these measures.

Respondents also raise the view that the ambitions will only be suitable if the coastline is
protected in an adequate way to ensure the survival of these locations.

“With the amount the erosion of the sea front there will be nothing left to improve”

“It doesn’t include anything about flood defence”

“You need to stabilise and protect the whole coastline before planning anything further.”
“Sea defences should be a priority yet have not been addressed in your plan”

“Coastal erosion and not building on flood plains as there won't be an island left.”

Concerns over impact of ambitions on local characteristics

Respondents raised several concerns that they felt the ambitions will have a negative or
detrimental impact upon the local characteristics of Hayling Island. This included concerns
that any future residential developments could impact on views of the sea and potentially
impact the height of the skyline on Hayling Island.

Further comments raised under this theme highlighted how many enjoy the openness and
tranquillity offered by the seafront, and that increased activity at these sites were perceived
to impact this important and valuable aspect of Hayling Island’s unique character.

“It’s not exactly clear what physical plans you will implement but that area already has a lot
of character that it would be shame to lose.”

“Hayling just feels a little neglected, but | would hate to see something overly corporate
installed”
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Water quality

Water quality was another key area of concern for many respondents, who felt that the draft
ambition document did not provide assurances on how the local environment and the sea
are to be protected as part of the regeneration. Many commented on their experiences of
incidents where sewage and wastewater and the effect on Langstone Harbour and Hayling
seafront.

“Fail [sic] to understand the primary issue- stop pumping raw sewage into the local waters.
They are a danger to health of local residents who enter the water. It is severely damaging
the local environment, this is the single biggest issue.”

“Tackle the sewage problem. It's getting a lot of media time now & damaging the area's
reputation.”

“Stop the sewage so that all visitors can enjoy going into the sea. This must be addressed if
we are to invest in the area so that it can be used safely.”

“A couple of equally important basic needs are screaming for attention too: wastewater
treatment (i.e. sewage pumped into the water we no longer want to swim or sail),”

Area Top elements for why the draft ambition does not any or all of the
needs of the local community (% of respondents)

Hayling Island Improved travel infrastructure (41%)

(overarching Water quality (11%) / Coastal erosion, sea defences and flooding

aspirations) (11%)

Concerns over impact of ambitions on local characteristics (10%)

West Beach Improved travel infrastructure (32%)

Coastal erosion, sea defences and flooding / Concerns over impact of
ambitions on local characteristics (26%)

Water quality (10%)

Beachlands Improved travel infrastructure (33%)

Concerns over impact of ambitions on local characteristics (31%)
Water quality (11%)

Support of fun fair (10%)

Eastoke Concerns over impact of ambitions on local characteristics (28%)
Improved travel infrastructure (15%)

Coastal erosion, sea defences and flooding (13%)

Not inclusive of young people, elderly or disabled (10%)

Figure 2 — Responses to Q6a — Why do you feel it does not meet any / all of the needs of the community? What
could be done to meet these needs? / Q9a — Why do you feel it does not meet any / all of the needs of the
community? What could be done to meet these needs? / Q12a — Why do you feel it does not meet any / all of the
needs of the community? What could be done to meet these needs? / Q15a — Why do you feel it does not meet
any / all of the needs of the community? What could be done to meet these needs? — note that this question was
only asked of those respondents who indicated that the ambitions did not meet any or all of the needs of the local
community for the given area.

SAMPLE SIZE: Q6a (143) / Q9a (99) / Q12a (83) / Q15a (72)
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Adding further value

Respondents were asked for each of the three areas (West Beach, Beachlands and
Eastoke) what, if anything, would add further value to each area. There was a strong level of
consistency across the factors deemed to add further value, as the same four options ranked
as the top four for West Beach, Beachlands and Eastoke.

‘Sympathy to the local natural environment’ was the top ranked option in each of the areas
(80%, 76% and 76% respectively) and in a similar vein, ‘sympathy to local characteristics’
was second for each area (67%, 60% and 59% respectively). The third and fourth options in
all areas were ‘access to the area’ (58%, 57% and 59% respectively) and ‘suitable disabled
access to the area’ (68%, 59% and 55% respectively).

Factors that would add further value to each

area
80%
76% 76%
67%
60% 59% 58% 579, 59% 58% 59%
I I I I I I |
Sympathy to local natural Sympathy to local Access to the area Suitable disabled access
environment characteristics to the area

m\West Beach area  mBeachlands area  m Eastoke area

Figure 3 — Responses to Q11 — What, if anything, do you feel would add further value to the aspirations for the
West Beach area? Please select all that apply / Q14 — What, if anything, do you feel would add further value to
the aspirations for the Beachlands area? Please select all that apply / Q17 — What, if anything, do you feel would
add further value to the aspirations for the Eastoke area? Please select all that apply.

SAMPLE SIZE: Q11 (261) / Q14 (256) / Q17 (240)

The following sections provide a further breakdown of these results.
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6.1. A Seafront Ambition

Just under two thirds (61%) of respondents felt that the ambitions for Hayling Island seafront
did not meet some or any of the needs of the community, compared to 40% of those who felt
that it met or exceeded the needs of the community.

The most common response to this question was that the draft ambition did not meet all of

the needs of the community, with just under half (46%) of respondents stating this followed
by 31% of respondents stating that it meets the needs of the community.

Ambitions for Hayling Island seafront
meeting the needs of the local community

46%

31%

15%
9%

It exceeds the needs of It meets the needs of the It does not meet all of the It does not meet any of
the community community needs of the community the needs of the
community

Figure 4 — Responses to Q6 — How well do you feel the ambitions for Hayling Island seafront meets the needs of
the local community?

SAMPLE SIZE: 257

For those who felt that the draft ambition did not meet all or any of the needs of the local
community, the main theme raised in relation to this was improving the travel infrastructure
on Hayling Island (41%). This was a key issue for many respondents, and this incorporated
a number of interconnected concerns.

Respondents felt that the ambitions would have limited success if travel access to the
seafront is not expanded or improved. Respondents cite the single road access to Hayling
Island as a major concern, particularly with issues regarding traffic congestion. Many
perceive that if there is the intention to enhance the seafront location, there is the need to
ensure that the travel infrastructure can support more residents and/or visitors.

Furthermore, comments under this theme also incorporated related concerns such as the
provision of car parking available at the seafront, the need for improved public transport links
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(including potential bus, ferry and train connections) and the desire to incorporate green /
electric / active travel options.

The following comments provide some insight into the sentiment behind these views:

“More visitors means more traffic & footfall - if cars planned for the seafront throughout the
year where is the road network NOW to prevent unacceptable congestion on Hayling's &
Langstone's roads? If no road improvement how do you stop motorists clogging the roads?”

Other high-ranking themes include water quality, coastal erosion, sea defences and flooding
(both 11%) and concerns over the impact of ambitions on local characteristics (10%).

Water quality was a key concern for respondents and the effect this has on Langstone
Harbour and Hayling seafront. Coastal erosion, sea defences and flooding were also a key
concern, citing that climate change and the rise of sea levels will impact the coastline and
environment. For both of these concerns, respondents felt that this needs to be protected,
enhanced or addressed in future regeneration plans. The following comment provides a
succinct summary of these comments:

“The West Beach area is already falling into the sea so what is the point of planning to
expand this area unless you are going to build relevant coastal defences.”

The fourth most cited theme was regarding concern of the impact of the draft ambitions on
local characteristics. For example, some felt that if there were to be an increase in the
number of residents or visitors on the island, then accommodation for this would need to be
considered as part of any future regeneration plans, particularly regarding the local
infrastructure such as schools, health services and facilities supporting more people on the
island. This was particularly mentioned as some felt that current local infrastructure was at
capacity or stretched already.

Other respondents cite concerns regarding views of the sea and the height of the
skyline/buildings in the area. These respondents were concerned that the current draft
ambitions do not outline how the sea views will remain unobstructed (particularly from
buildings and car parks along the seafront at the moment) and heights of new buildings or
structures (particularly to remain in character with the area at the moment.)

“Our seafront is a very tranquil and natural place to spend time, certainly over the past 18

months has been a life saver for me. | worry with the plans laid out that it will become too
commercialised and loose the charm that makes it so attractive.”
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Reasons why the ambition does not meet the
needs of the local community

Improved travel infrastructure 41%
Water quality 11%
Coastal erosion, sea defences and flooding 11%
Concerns over impact of ambitions on local 10%
characteristics °
Disabled access to the beach 8%
Unrealistic ambitions 8%
Improvement to facilities needed 7%
Protect natural environment 7%
Better maintenance of seafront (inc. facilities such as 79
toilets) °
Area for children / young people / families 6%
Not thinking of residents / providing adequate facilities 49
o

for residents
Not inclusive to certain groups (i.e. younger or older

0,
people) 3%
Cycle path needed 3%
Ensure access / facilities for watersports 3%
Ambition should be for all year round (i.e. not just 2
focused on summer) 0
Removal of beach huts 2%
Incorporate with Billy Trail 1%
Approve of the ambition 1%
Need for lifeguards 1%

Figure 5 — Responses to Q6a — Why do you feel it does meet any / all of the needs of the community? What
could be done to meet these needs? — note that this question is only asked of respondents who responded that
the ambition does not meet all or any of the needs of the community for the main question

SAMPLE SIZE: 143
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When asked on the importance of the overall ambition principles, almost all (98%)
respondents felt that ‘protecting the unique character of the coastal landscape and
enhancing the natural environment’ was either very important or important. This was
followed by ‘responding to climate issues, creating low carbon footprints and proactive in
protecting the coastline’, which 88% of respondents cited as very important or important.

Access and wellbeing were also important factors for many respondents. Around four in five
(83%) respondents felt that ‘creating opportunities to support active lifestyles, health and
well-being for residents and visitors’ and ‘improving sustainable access to the beach,
enhancing walking/cycling routes and move towards a car free future’ (80%) were very
important or important principles for the area.

The lowest ranking options were ‘creating an exciting and modern seafront and marine
leisure offer’ was deemed very important or important by 55% of respondents, and
‘delivering a new approach to managing the seafront to drive up resident and visitor
experience’ which was felt to be very important or important by around two thirds of
respondents (67%).

Importance of overall ambition principles

Protecting the unique character of the coastal
landscape and enhance the natural environment

98%

2

Responding to climate issues, creating low carbon
footprints and proactive in protecting the coastline

Creating opportunities to support active lifestyles,

0, 0,
health and well-being for residents and visitors 10% 8%

Improving sustainable access to the beach,
enhance walking/cycling routes and move towards 12% 8%
a car free future

Delivering a new approach to managing the

() 0,
seafront to drive up resident and visitor experience 13% RS

Creating an exciting and modern seafront and
marine leisure offer

14% 31%

® Very important / Important ® Neither important nor unimportant

m Not very important / Not important at all

Figure 6 — Responses to Q7 — How important are each of the ambition principles to you?

SAMPLE SIZE: Protecting the unique character of the coastal landscape and enhance the natural environment (257) /
Responding to climate issues, creating low carbon footprints and proactive in protecting the coastline (255) / Creating
opportunities to support active lifestyles, health and well-being for residents and visitors (256) / Improving sustainable
access to the beach, enhance walking/cycling routes and move towards a care free future (258) / Delivering a new
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approach to managing the seafront to drive up resident and visitor experience (255) / Creating an exciting and modern
seafront and marine leisure offer (246)

When asked about the importance of future potential and opportunities for the draft ambition
overall, these findings are consistent with how respondents view the overall draft ambition
principles and reflect key concerns are around environment sustainability and access.

The highest-ranking option was ‘preserving and enhancing areas of wilderness’, with 95%
stating this was very important or important. ‘lmproving access to and across the seafront’
was the second highest-ranking response, with three quarters of respondents (75%) citing
this as very important or important. ‘Offering food, drink and other attractions’ was deemed
very important or important to 62% of respondents. ‘Encouraging further commercial
investment and job creation’ was deemed very important or important to just over half of
respondents (52%).

Options that aim for Hayling to be a location that offers activities (‘providing an activity hub
facility’ and ‘developing a niche location for active pursuit and activity holidays’) were
similarly scored by respondents, both statements saw 45% of respondents state this was
very important or important.

The lowest-ranking option was ‘creating a clear brand and identity for the seafront area’ with
37% who felt that this was very important or important.

Sub-group analysis
Statistical significance testing highlights the following:

o For the ambition principle of ‘creating opportunities to support active lifestyles, health and
well-being for residents and visitors’, the following groups were significantly less likely to
consider this very important or important when compared to the average:

o Those aged 65 years and over (75%, average 83%)
o Hayling Island residents (77%)
o Those who visit the seafront at least once a week (79%)

¢ Hayling Island residents were also significantly less likely to indicate that the ambition
principle of ‘creating an exciting and modern seafront and marine leisure offer’ (49%,
average 55%) was very important or important to them.

o Those who use the seafront for walking / dog walking, enjoying the natural environment,
visiting the beach and leisure activities were significantly less likely to view the following
ambition principles as very important or important to them:

o ‘Protecting the unique character of the coastal landscape and enhance the
natural environment’: walking / dog walking (96%, average 98%), enjoying the
natural environment (96%), visiting the beach (95%) and leisure activities (94%)

o ‘Responding to climate issues, creating low carbon footprints and proactive in
protecting the coastline’: walking / dog walking (84%, average 88%) and enjoying
the natural environment (85%)

o ‘Creating opportunities to support active lifestyles, health and well-being for
residents and visitors’: enjoying natural environment (79%, average 83%)

o ‘Delivering a new approach to managing the seafront to drive up resident and
visitor experience’: enjoying natural environment (62%, average 67%)

o ‘Creating an exciting and modern seafront and marine leisure offer’: enjoying
natural environment (47%, average 55%)
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¢ In contrast, those who use the seafront for swimming, socialising, food and/or drink,
water sports and leisure activities were significantly more likely to indicate that the
following ambition principles are very important or important to them:
o ‘Responding to climate issues’: water sports (96%, average 88%)
o ‘Creating opportunities to support active lifestyles’: swimming (91%, average
83%) and socialising (91%)
o ‘Delivering a new approach’: food and/or drink (76%, average 67%) and leisure
activities (82%)
o ‘Creating an exciting and modern seafront’: food and/or drink (70%, average
55%) and leisure activities (70%).

The relevant chart can be found in Appendix H, Fig. 44.

Importance of future potential and

opportunities
Preserving and enhancing areas of wilderness 95% 49
Improving access to and across the seafront 75% 1% 14%

Offering food, drink and other attractions 62% 20%

Encouraging further commercial investment and
job creation

Developing a niche location for active pursuit and 0 o 5
activity holidays 45% S 25%
Providing an activity hub facility 45% 27%

Creating a clear brand and identity for the seafront
area

52% 22% 26%

37% 28% 36%

m Very important / Important m Neither important nor unimportant

m Not very important / Not important at all

Figure 7 — Responses to Q8 — How important are these future potential and opportunities to you?

SAMPLE SIZE: Preserving and enhancing areas of wilderness (260) / Improving access to and across the seafront
(260) / Offering food, drink and other attractions (256) / Encouraging further commercial investment and job creation
(255) / Developing a niche location for active pursuit and activity holidays (256) / Providing an activity hub facility (254)
| Creating a clear brand and identity for the seafront area (254)

Sub-group analysis

Statistical significance testing highlights the following:
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¢ Those who visit the seafront at least once a week were significantly more likely to view
that ‘creating a clear brand and identity for the seafront area’ was a very important or
important opportunity than when compared to the average (42%, average 37%)

o Similarly, those who visit the seafront at least once or twice a month were significantly
more likely to view that ‘offering food, drink and other attractions’ was a very important or
important opportunity (71%, average 62%).

e Those who use the seafront for swimming, socialising, food and/or drink and leisure
activities were significantly more likely to view the following potential opportunities as
very important or important:

o ‘Preserving and enhancing areas of wilderness’: swimming (99%, average 95%)

o ‘Improving access to / across the seafront’: food and/or drink (84%, average
75%) and leisure activities (90%)

o ‘Offering food, drink and other attractions’: food and/or drink (80%, average 62%)
and leisure activities (82%)

o ‘Encouraging further commercial investment and job creation’: socialising (62%,
average 52%) and food and/or drink (72%)

o ‘Developing a niche location for active pursuit and activity holidays’: food and/or
drink (57%, average 45%) and leisure activities (62%)

o ‘Providing an activity facility hub’: food and/or drink (569% average 45%) and
leisure activities (60%)

o ‘Creating a clear brand and identity for the seafront area’: socialising (47%,
average 37%).

The relevant chart can be found in Appendix H, Fig. 45.

Further potential or opportunities

When asked what further potential or opportunities there are for Hayling Island, around one-
quarter (24%) felt the need for better, improved or new facilities. This included a community
space, event facilities, the fun fair or indoor/outdoor leisure facilities, and the following
comments provide more details on some of these suggestions:

“Creating community space for people to get together”

“Theatre experiences”

“Garden areas with seating.”

“Event facilities, social hub, centre for young people and space to learn new skills”
“Indoor swimming / waters ports [sic] facilities for off season, or inclement weather use”
“Park-run on the seafront”

The next most cited theme was improvements to travel infrastructure (22%). The comments
under transport infrastructure topic mirror closely responses received in previous questions
and confirm the desire for this to support travel on and off the island. Some within this theme
also commented upon car parking provision and ensuring this supports road users.

The third most cited theme was coastal erosion, sea defences and flooding (9%), with
comments emphasising the view that future regeneration plans to consider how the coastline
and environment are to be protected or enhanced.

“You need to stabilise and protect the whole coastline before planning anything further.”
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‘Other’ future potential or opportunities for
Hayling Island seafront

Better/improved/new facilities

Improved travel infrastructure

Coastal erosion, sea defences and flooding
Improved walking/cycling/scooter lanes
Protect natural environment

Disabled access to area and sea

Ensure access / facilities for watersports

In support of campervans / motorhomes
Water quality

More for children / young people / families

Installation of boardwalk / promenade

Better maintenance of seafront (inc. facilities such
as toilets)

Maintain / improve what is there
Removal of beach huts

Emphasise the history of the island
More focus on elderly

Against campervans / motorhomes

24%

22%

9%

8%

7%

5%

5%

5%

5%

4%

3%

3%

3%

2%

2%

1%

1%

Figure 8 — Responses to Q8a — Are there any other future potential or opportunities for Hayling Island seafront

that you would like to add? If so, please do so here.

SAMPLE SIZE: 133
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6.2. West Beach: A focus for nature and activities

Just over half (51%) or respondents felt that the ambitions for the West Beach area meet or
exceed the needs of the local community and 49% felt that it is does not meet all or any of
these needs.

The most common response was that the ambition meets the needs of the community,
which roughly two in five responded with (41%).

Just over one in ten (14%) felt that it does not meet any of these needs.

Ambitions for the West Beach area meeting
the needs of the local community

41%
35%

14%
10%

It exceeds the needs of It meets the needs of the It does not meet all of the It does not meet any of
the community community needs of the community the needs of the
community

Figure 9 — Responses to Q9 — How well do you feel that the aspirations for the West Beach area meets the
needs of the local community?

SAMPLE SIZE: 241

When asked why the ambition for West Beach area does not meet all or any of the needs of
the local community, the main reason cited was improved travel infrastructure needed
(32%).

“Needs joined up thinking. The road can’t carry the traffic as it is without attracting more
visitors.”

Coastal erosion, sea defences and flooding was the joint next most cited theme (26%).
These views highlighted that the draft ambition was not felt to address enhancement or
improved coastal defences, and that without attention paid to these the area is under threat
from rising sea levels. Examples were given as to where this was having a real-time impact,
with the beach being washed away and incidents of flooding reported.

“The biggest problem at West Beach are the crumbling sea defences which need to be
replaced. The [draft] ambition document hardly mentions this.”
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Just over one-quarter (26%) of respondents cited concerns regarding the impact of the draft
ambitions on local characteristics. This included concerns regarding the number of visitors
and the impact this would have on feelings of tranquillity.

“This proposal is the opposite of what the current image of Hayling Island is, and it doesn’t
contain anything at all for the residents, it’s all about attracting water sport participants.
Hayling is more than that and we are not just a sea front”

Reasons why the ambition for West Beach
does not meet the needs of the local
community

Improved travel infrastructure 32%

Coastal erosion, sea defences and flooding 26%

Concerns over impact of ambitions on local

0,
characteristics 26%

Water quality 10%
Protect natural environment 8%
Improved walk/cycling provision 6%
Accessible access to area / beach 5%
Ensure access / facilities for watersports 3%
Better/improved/new facilities 2%
Lower carbon footprint 2%
In support of campervans / motorhomes 1%
Removal of beach huts 1%

Figure 10 — Responses to Q9a — Why do you feel it does not meet any / all of the needs of the community? What
could be done to meet these needs? — note that this question is only asked of respondents who responded that
the ambition does not meet all or any of the needs of the community for the main question

SAMPLE SIZE: 99

When asked the importance of the ambition principles for West Beach, the top three
statements that were deemed very important or important by the most respondents were:
‘views of/from the beach’ (85%), ‘preservation of existing character’ (83%) and ‘nature walks
referencing the island’s history’ (78%). These were followed by options around accessing the
location, ‘access to bus routes’ (78%), ‘extension of the Billy Trail to the beach’ (70%) and
‘provision of signage and wayfinding’ (64%).

28



Havant

BOROUGH COUNCIL

The lowest ranking options were ‘overnight stay huts’ which was deemed very important or
important by 23% of respondents, ‘screening wall between car park and beach’ (23%) and
‘artwork along the beachfront walk’ (27%).

Importance of West Beach ambition

principles
Views offfrom the beach 85% 11% z
Preservation of existing character 83% 12% 5%
Nature walks referencing the island's history 78% 15% 8%
Access to bus routes 78% 12% 11%

Extension of the Billy Trail to the beach 70% 19% 1%

Provision of signage and wayfinding 64% 19% 17%

The area as a hub for health and wellbeing 62% 24% 14%

'‘Blue Park' hub for water-based activities
Multi-generational social area 52% 27% 21%
Street food vendors and BBQ space 46% 23% 31%
Beach hut provision 42% 34% 24%
Campervan / glamping area 36% 19% 45%
Artwork along the beachfront walk 27% 32%
Screening wall between car park and beach
Overnight stay huts 23% 23% 55%
m Very important / Important m Neither important nor unimportant

u Not very important / Not important at all

Figure 11 — Responses to Q10 — How important are each of the ambition principles for the West Beach area to
you?

SAMPLE SIZE: Views of/from the beach (257) / Preservation of existing character (256) / Nature walks referencing the
island’s history (258) / Access to bus routes (258) / Extension of the Billy Trail to the beach (257) / Provision of signage
and wayfinding (260) / The area as a hub for health and wellbeing (255) / ‘Blue Park’ hub for water-based activities
(252) / Multi-generational social area (256) / Street food vendors and BBQ space (257) / Beach hut provision (255) /
Campervan or glamping area (256) / Artwork along the beachfront walk (254) / Screening wall between car park and
beach (256) / Overnight stay huts (257)

When asked what elements would add further value to the aspirations for West Beach, 80%
felt that ‘sympathy to local natural environment’ was a significant principle for the ambition of
this area. Similarly, around two thirds (67%) felt ‘sympathy to local characteristics’ would add
value to these aspirations, followed by ‘access to the area’ and ‘suitable disabled access to
the area’ (58% respectively.)
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The lowest ranking element was ‘housing opportunities’ at 2%.

Elements to add further value to aspirations
for West Beach

Sympathy to local natural environment

Sympathy to local characteristics

Access to the area

Suitable disabled access to the area

Recreational / Leisure facilities

Provision of food and drink

Activity / sporting opportunities

Employment opportunities

Tourism opportunities

Other . 7%
| KL

Nothing

Housing opportunities

lz%

80%

67%

58%

58%

42%
41%
40%
25%
23%

Figure 12 — Responses to Q11— What, if anything, do you feel would add further value to the aspirations for the

West Beach area?

SAMPLE SIZE: 261
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6.3. Beachlands: A place for living and the community

When asked whether the ambition for Beachlands meets the needs of the community, just
over half (54%) felt it exceeds or meets the needs of the local community and 46% felt that it
does not meet all or any of the needs.

The most common response was that the ambition met the needs of the community, with
just under half of respondents (46%) stating this.

Just over one in ten of respondents felt that it did not meet any of these needs (13%).

Ambitions for the Beachlands area meeting
the needs of the local community

46%

33%

13%

8%

It exceeds the needs of It meets the needs of the It does not meet all of the It does not meet any of
the community community needs of the community the needs of the
community

Figure 13 — Responses to Q12 — How well do you feel that the aspirations for Beachlands meet the needs of the
local community?

SAMPLE SIZE: 246

For those who indicated that they felt the ambition for the Beachlands area did not meet any
or all of the needs of the community, the main reason given is the need for improved travel
infrastructure (33%). This included concerns that relate to access to and from this area, with
respondents citing concerns over the impact of increased visitors on the existing road and
transport network. There are additional concerns over car parking provision and the desire to
bring in green transport options:

“Much is based on visitors and their experiences but more visitors means more cars and the
need for parking”

The next most common theme amongst respondents was concern over the impact of the
ambitions on local characteristics (31%). These included responses citing concerns that the
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draft ambition document does not state how future plans will enhance, protect or incorporate
local characteristics.

“Will ruin the natural beauty of the beach”

The next most cited theme was water quality (11%), particularly regarding the perception
that this should be incorporated as part of future regeneration plans to protect the local
environment.

“Without addressing the excessive and dangerous sewage there will be no Beachlands left”

One in ten (10%) responses were regarding keeping the fun fair at the Beachlands location,
which was felt to offer a particular draw for visitors.

“Many visit Hayling because of its traditional/old-time funland rarely found elsewhere along
south coast.”

Reasons why the ambition for Beachlands
does not meet the needs of the local
community

Improved travel infrastructure 33%

Concerns over impact of ambitions on local

characteristics 31%

Water quality 11%

Keep the fun fair 10%

Better maintenance of seafront (inc. facilities such

o,
as toilets) %

Better/improved/new facilities 6%
Coastal erosion, sea defences and flooding 5%
Need to attract visitors to area 4%
Protect natural environment 2%
This is a poor area 1%
In support of campervans / motorhomes 1%
Ambition mainly for young people 1%
Figure 14 — Response to Q12a — Why do you feel it does not meet any / all of the needs of the community? What

could be done to meet these needs? - note that this question is only asked of respondents who responded that
the ambition does not meet all or any of the needs of the community for the main question
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When asked on the importance of the ambition principles for Beachlands the three most
popular responses were ‘natural walks’ (89%), ‘pedestrian friendly environment’ (87%) and

‘beach front walk’ (84%).

The lowest ranking options were ‘high quality residential apartments’ (14%), ‘seafront
beacon structures’ (31%) and ‘overnight or short-stay options overlooking the beach’ (35%).

Importance of Beachlands ambition principles

Natural walks

Pedestrian friendly environment
Beach front walk

Access to bus routes

Children's play areas

World War Il trail and COPP Memorial
New flexible public space

Food and drink outlets

Barrier free access to the beach
Improved gateway to the beach
Visitor centre

Beach hut provision

Relocation of parking

Overnight or short-stay options overlooking the beach
Seafront beacon structures

High quality residential apartments

mVery important / Important

m Not very important / Not important at all

L 89% 8%
L 87% 8%5Y%
72% 17% 1%

68% 23% 9%

68% 18%  15%

42% 27% 31%
35% 22% 43%

14% __25%

m Neither important nor unimportant

Figure 15 — Responses to Q13 — How important are each of the ambition principles for Beachlands to you?

SAMPLE SIZE: Natural walks (255) / Pedestrian friendly environment (254) / Beach front walk (253) / Access to bus
routes (254) / Children’s play areas (256) / World War 2 trail and COPP Memorial (253) / New flexible public space (252)
| Food and drink outlets (250) / Barrier free access to the beach (252) / Improved gateway to the beach (253) / Visitor
centre (252) / Beach hut provision (252) / Relocation of parking (248) / Overnight or short-stay options overlooking the
beach (255) / Seafront beacon structures (249) / High quality residential apartments (249)

When asked what elements would add further value to the aspirations for the Beachlands
area, 76% felt that ‘sympathy to local natural environment’ was a significant principle for the
ambition of this area. Similarly, just under two thirds (60%) felt ‘sympathy to local
characteristics’ would add value to these aspirations, followed by ‘suitable disabled access
to the area’ (59%) and ‘access to the area’ (57%).
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The lowest ranking element was ‘housing opportunities’ and ‘nothing’, both at 4%.

Elements to add further value to aspirations
for Beachlands area

Sympathy to local natural environment _ 76%
Sympathy to local characteristics _ 60%
Suitable disabled access to the area _ 59%
Access to the area _ 57%
Provision of food and drink _ 48%
Recreational / Leisure facilities _ 47%
Activity / sporting opportunities _ 38%
Employment opportunities _ 30%
Tourism opportunities _ 26%

Other - 7%

Housing opportunities . 4%

Nothing . 4%

Figure 16 — Response to Q14 — What, if anything, do you feel would add further value to the aspirations for the
Beachlands area?

SAMPLE SIZE: 256
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6.4. Eastoke: A leisure and events offer
When asked if the ambition for the Eastoke area meets the needs of the local community,
59% of respondents felt that it exceeds or meets the needs versus 42% of those who felt it
does not meet all of any of the needs of the community.

Almost half of respondents felt that the ambition meets the needs of the community (49%).

Just over one in ten felt the draft ambition does not meet any of the needs of the community
(11%).

Ambitions for the Eastoke area meeting the

needs of the local community
49%

31%

10% 1%

It exceeds the needs of It meets the needs of the It does not meet all of the It does not meet any of
the community community needs of the community the needs of the
community

Figure 17 — Responses to Q15 — How well do you feel that the aspirations for Eastoke meets the needs of the
local community?

SAMPLE SIZE: 229

For those who indicated that the ambition for the Eastoke area did not meet all or any of the
needs of the community, the main theme cited by respondents was concern of the impact of
the draft ambition on local characteristics (28%). There was a perception that increased
residential development would impact on the local character of Eastoke.

The second most cited theme was regarding the view that improved travel infrastructure
(15%) is needed. These responses were of the view that travel infrastructure (particularly
roads) would require upgrading and investment to support a perceived uptake in usage,
particularly if future regeneration plans are to encourage more residents and visitors to the
island.

“Road access has been a pain for 60 years. No more development until roads improved”

The third most cited theme was regarding coastal erosion, sea defences and flooding (13%),
particularly concerns regarding the rise of seawater and previous seawater flooding.
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Respondents feel that the draft ambition document does not provide the necessary provision
for the protection of the coastline, and that this is vital for the Eastoke area:

“Before doing anything the sea defences need to be improved as it already floods regularly
in this area and it'll only deteriorate and become more frequent with climate change if this is
not addressed.”

Reasons why the ambition for the Eastoke
area does not meet the needs of the local
community

Concerns over impact of ambitions on local

0,
characteristics 28%

Improved travel infrastructure 15%
Coastal erosion, sea defences and flooding 13%
Not inclusive (young people/elderly/disabled) 10%

Water quality 8%

Better maintenance of seafront (inc. facilities such

0,
as toilets) 7%

Opportunities for businesses 6%
Removal of beach huts 4%
Unrealistic ambitions 3%
Ambition not aimed at all-year round 3%
Protect natural environment 3%
Other areas are equally important 1%
In support of campervans / motorhomes 1%

Indoor sports facilities 1%

Figure 18 — Responses to Q15a — Why do you feel it does not meet any / all the needs of the community? What
could be done to meet these needs? — note that this question is only asked of respondents who responded that
the ambition does not meet all or any of the needs of the community for the main question

SAMPLE SIZE: 72
Respondents were asked the importance of the ambition principles for Eastoke, and 89% of
respondents stated that a ‘pedestrian friendly environment’ was very important or important
to them, followed by ‘beach front walk’ (87%) and ‘outdoor seating area’ (84%).

The lowest ranking options were ‘high quality residential apartments’ (16%), ‘overnight stay
huts’ (22%) and ‘beach hut provision’ (37%).

36



Havant

BOROUGH COUNCIL

Importance of Eastoke ambition principles

Pedestrian friendly environment ||| GGG
Beach front walk
Outdoor seating area 84% 9% 8%
Access to bus routes 80% 12% 8%
Sympathetic architecture
Restored Parkland 76% 14% 10%
Children's play areas 71% 18% 11%
Space for outdoor entertainment and events 63% 19%
Outdoor kiosks
Beach bar / restaurant 61% 20% 20%
Rationalised car parking
Fitness trail 54% 27% 20%
Outdoor gym equipment
New tourist and visitor centre 45% 28% 27%
Beach hut provision 37% 25%

Overnight stay huts - [IIIEZE 25%
High quality residential apartments [ 22%

mVery important / Important m Neither important nor unimportant

= Not very important / Not important at all

Figure 19 — Responses to Q16 — How important are each of the ambition principles for Eastoke to you?

SAMPLE SIZE: Pedestrian friendly environment (237) / Beach front walk (243) / Outdoor seating area (237) / Access to
bus routes (239) / Sympathetic architecture (236) / Restored Parkland (235) / Children’s play area (241) / Space for
outdoor entertainment and events (237) / Outdoor kiosks (241) / Beach bar or restaurant (240) / Rationalised car
parking (238) / Fitness trail (237) / Outdoor gym equipment (240) / New tourist and visitor centre (238) / Beach hut
provision (238) / Overnight stay huts (239) / High quality residential apartments (235)

When asked what elements would add further value to the aspirations for the Eastoke area,
76% felt that ‘sympathy to local natural environment’ was a significant principle for the
ambition of this area. Similarly, just under two thirds (59%) felt ‘sympathy to local
characteristics’ would add value to these aspirations, followed by ‘suitable disabled access
to the area’ (59%) and ‘access to the area’ (55%)

The lowest ranking element was ‘housing opportunities’ at 4%.
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Elements to add further value to aspirations
for Eastoke area

Sympathy to local natural environment 76%

Sympathy to local characteristics 59%

Suitable disabled access to the area 59%

Access to the area 55%

Provision of food and drink 48%

Recreational / Leisure facilities 46%

Activity / sporting opportunities 36%

Employment opportunities 29%

28%

Tourism opportunities

Other

8%

Nothing 5%

Housing opportunities 4%

Figure 20 — Response to Q17 — What, if anything, do you feel would add further value to the aspirations for the
Eastoke area?

SAMPLE SIZE: 240
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6.5. Importance of areas

Respondents were asked which area was felt to be the most important and why. While the
West Beach area was viewed to be the most important to respondents (41%), it is interesting
to note that almost a third (30%) did not have a preference for any of the three areas in the
draft ambition document.

Beachlands (16%) and Eastoke (14%) were viewed as important by a smaller proportion of
respondents.

Most important areas to respondents

41%
16%
14%

I 30%

West Beach No preference Beachlands Eastoke

Figure 21 — Responses to Q18 — Of the three areas outlined in the draft ambition document (West Beach,
Beachlands and Eastoke), which is the most important to you and why?

SAMPLE SIZE: 260
West Beach

For those who cited that West Beach was the most important area to them, around a quarter
(26%) cited the ‘natural environment of the area’ as the main reason of why it was important.
Comments here included how the Site of Special Scientific Interest (SSSI) and area of
outstanding beauty were a big draw to this area, with many enjoying the nature and animals
present in this location. This led to many stating they enjoy the peaceful and quiet
atmosphere this brings to the West Beach area.

“This is an important area for wildlife. This should be valued as such so that people have an
opportunity to enjoy a 'natural’ area of beach, in contrast to other more 'commercial’ areas
such as Beachlands. It is lovely to have quiet enjoyment on the beach while watching flock
[sic] of linnets feeding on the vegetated shingle and hearing and seeing Sandwich terns
fishing along the shoreline.”

The second most cited theme in response to this question was the respondent ‘visited the
area most often' (22%). Those who visit the area most often use this for a variety of
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purposes, with the most popular being to go walking or swimming at this location. These
responses emphasise how the West Beach area is highly valued as a regularly visited
location for many respondents and reinforced the importance of the area to the local
community.

“It is the area | use most and have done for all my life”

The third most cited theme was that the area is ‘good for water sports’ (22%), as the West
Beach area is where many conduct their sporting or leisure activities on Hayling seafront.
Many commented how this is the best area for windsurfing and has a good reputation for
providing this.

“One of Europe’s premiere windsurfing beaches with an international draw.”

Reasons why West Beach is important to
respondents

Natural area / environment (inc. SSSI) 26%
Area | most frequently visit 24%
Good area for watersports 21%
Live near the location 19%
This is the highest priority for regeneration 15%
Own a beach hut here 4%
Campervan parking 1%

Proximity to golf club 1%

Figure 22 — Responses to Q18a — Why is the West Beach area the most important to you? — note this question
was only asked of respondents who indicated that this area was important to them in response to Q18

SAMPLE SIZE: 102
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No preference

Respondents who indicated that they have no clear preference amongst the areas along the
seafront stated this as they felt that ‘all three areas are important and/or are in need of
improvement’ (63%).

These comments highlighted that the three areas in question — West Beach, Beachlands
and Eastoke — are all of equal importance and all bring their unique characteristics to create
the Hayling Island seafront location. Many of these views indicated that improvements were
welcomed but that they would need to be co-ordinated and not leave any of these areas
behind. These views are summarised in the following comments:

“I class all areas as on seafront and are equally as important as each other”

“It is important that the whole seafront is developed together. That would make for a much
stronger and more effective plan.”

“All equally important - and it is about connecting them together through a consistent public
realm palette”

Reasons why respondents had no clear
preference for areas along the seafront

All three areas are important / need improvement 63%
Enjoy all of the areas 17%

Figure 23 — Responses to Q18d — Why do you have no clear preference for any of these areas on the seafront?
— note this question was only asked of respondents who did not indicate an important area to them in response to
Q18

SAMPLE SIZE: 60

Beachlands

For those who felt the Beachlands area was the most important, a third (33%) stated that
this was due to the area being ‘the main tourist area or main area on the seafront’.
Comments highlighted how the Beachlands area is viewed as a central or even the foremost
section of the Hayling Island seafront, and many referenced how one of the main routes to
the seafront links to this area.

“This is and always will be the centre piece for visitors it is here they get their first
impressions of Hayling which will stay with them.”
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The second most cited theme was ‘living near the location’ (31%) and this area is deemed
important to those residing in the vicinity. Some comments raised concerns regarding the
ambition and the impact this would have on the local characteristics.

The third most common theme was that this is the area with the highest priority for
regeneration (21%), which indicates that there is a certain appetite for the Beachlands area
to benefit from regeneration. Some respondents refer to the area’s potential to be a tourist
draw, and that at present it is not up to the perceived desired standard. The ambition
provides for some an opportunity to update this area:

“Looks tatty and tacky at the moment. Old fashioned. Priority for updating”

Reasons why Beachlands is important to

respondents
Main tourist area / main area of seafront 33%
Live near the location 31%
Opportunity re-energise area / currently worn 21%

Own a beach hut here 5%
Children's play areas 3%
Nicest area of sea front 3%
Area that | go walking most often 3%
Area that | go swimming most often 3%
Access for horse riding at low tide 3%

Figure 24 — Responses to Q18b — Why is the Beachlands area the most important to you? - note this question
was only asked of respondents who indicated that this area was important to them in response to Q18

SAMPLE SIZE: 39

Eastoke

For those who felt that Eastoke is the most important area, the main reason for this was
respondents ‘live near the location,” which was given by 42%. There were some concerns

raised that the draft ambition could impact on the local characteristics of the area and were
keen to ensure any future plans would complement and be sympathetic to this.
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A third of respondents (33%) indicated that they felt Eastoke was the area that should be

prioritised for regeneration, with many views referring to a prior lack of interest or investment
in this area.

“It could do with some updating...to convert Eastoke to an area to meet and enjoy a friendly
chat, good food and a drink would be wonderful.”

Reasons why Eastoke is important to
respondents

Live near the location 42%
This is the highest priority for regeneration 33%
Unique characteristics of area 18%
Area | go walking most often 9%
Shops 3%

Own a beach hut here 3%

Figure 25 — Responses to Q18c — Why is the Eastoke area the most important to you? - note this question was
only asked of respondents who indicated that this area was important to them in response to Q18

SAMPLE SIZE: 33
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6.6. Awareness of the Ambition for Hayling Island

Respondents were asked how they had heard about the draft ambition, and the most
commonly cited channel was Havant Borough Council website (36%), followed by local
press coverage (23%) and the Havant Borough Council Facebook page (17%).

How respondents heard about the Ambition

HBC website - | 6%
Local press coverage || GGG 23
HBC Facebook |GG 72

Friends/family/neighbours || NG RN 159

Local residents' group || NN 2%

Local community group || 10%

Other HBC social media || N |NNNNEIN o

HBC Email [N 7

Have with Havant website || ]I 6%

HBC Nextdoor [l 3%
Don'tknow [l 2%

Other Facebook page [} 1%
Local radio coverage l 1%
Local television coverage l 1%
Local school [} 1%
Local employer [} 1%
HBC Twitter = 0%*
My local Councillor = 0%

Local business group = 0%

Figure 26 — Responses to Q19 — How did you hear about the Ambition for Hayling Island Seafront?
SAMPLE SIZE: 258

*Please note response are greater than 0 but less than 1%
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7. Drop-in event feedback

In addition to feedback through the online survey, two face-to-face drop-in events were held.
In total 280 people attended the two events and further demographic information can be
found in Appendix K.

All 508 comments were read and categorised by specific themes as follows:
Ideas, opportunity areas, things of importance to see/keep 21.3%
Coastal defences 11.3%

Housing and Local Plan 10.1%

Transport and traffic 9.8%

Funfair (Funlands) 6.3%

Natural environment, wildlife and habitats / SSSI 4.6%
Beach huts 4.4%

Sewage, water quality and Blue Flag status 4%
Cycling 3.6%

Concerns and issues 3.2%

Cleanliness and quality of existing facilities 2.6%
Disabled access and facilities 2.6%

Light Railway 2.5%

Hayling Billy Line 2.5%

Water sports 2.2%

Overnight stays and campervans 2.2%

Parking 2%

Ferry 1.9%

Funding and delivery of draft Ambition 1.2%
Obstruction of views 0.5%

Walking 0.3%

Pedestrianisation 0.3%

Other 0.3%

Similarly, to other engagement methods (such as the online survey), some of the key
themes reflect the four main themes: transport infrastructure, coastal defences and flooding,
housing, and water quality/sewage. These were all particularly mentioned as concerns by
attendees and the view that these would need to be addressed/enhanced/protected as part
of the regeneration programme.

At the events, some attendees raised queries regarding the regeneration programme and
Council plans/decision making. Examples of this were:

¢ How will the regeneration programme be funded?
What does the delivery programme look like?

e Has there been a decision or commitment on the number of residential homes to be
built?
What are the proposed timescales for the programme?

¢ Is the regeneration funding and timescales dependent on certain decisions e.g. does the
programme rely on a certain number of residential homes to be built?

It is vital that the communications supporting the regeneration programme going forward
provide messaging and information to stakeholders regarding proposed plans. There were a
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number of ideas submitted throughout the events that were felt to enhance the areas. These
included:

Swimming pool or lido
Showers in the beach area
Marina

Hotel

Club house for water sports
Rowing centre

Improved leisure facilities
Beach Club

Heritage Centre

Electric vehicle charging points
Sit and chat benches

Green activities and recycling
Opportunity to learn about marine life and the environment.

Attendees were asked to take part in a word board activity where they could write on post its
to describe Hayling Island seafront, what they like/dislike or what is important to them. The
below word cloud includes all 65 post-its recorded. The larger the word is displayed, the
more mentions it had.

e e L OVE
Nat ral W]l fashloneY:J

No- mfrastructure
ome

BeautﬁUI

organise

l ns m
Lack-of—malntenance 2eded _ Happy

Upgrades HeedadTI re
d Overbuilt Dlsa ppea rl ng

Doomed

Sea- defe‘ﬁ‘“eeds

Enh: m& -carefully

Neglected

«<“Run-down

Unprotecte

Figure 27 - Wordle graphic for words received as part of the word board activity at the drop-in events
SAMPLE SIZE: 65
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8. Online mapping tool responses

In addition to feedback through the online survey and engagement events, comments were
received through the online mapping tool promoted on Havant Borough Council’s website. In
total, 74 responses were received.

All comments were read and categorised by area (Beachlands, Eastoke, West Beach or
Hayling Island Seafront), and then logged under specific categories (such as suggestions,
comments, or issues raised etc.)

8.1. Hayling Island Seafront

In total, 62% (46 responses) of all the responses to the online mapping tool received were
regarding Hayling Island seafront generally.

Nearly two-thirds (65%) of comments received regarding Hayling Island Seafront mentioned
concern regarding the current travel infrastructure, particularly issues with traffic on and off
the island and current parking provision and charges. Those who raised this concern felt that
any future regeneration should consider enhanced road infrastructure and provision,
particularly to support a perceived increase in residents and visitors to the island.

This was followed by just under half (48%) raising concerns regarding rises in sea water,
resulting in sea water flooding. Those who raised this concern felt that any future
regeneration should consider how to prevent sea water flooding, particularly through
enhancement of sea defences. Some who raised concerns in this theme were regarding
water quality and sewage and felt that this was an area that needs to be addressed for the
local area.

Just under one-third (30%) of responses received were related to local infrastructure,
particularly such as schools and health services. It was felt that if the regeneration plans are
to accommodate for more residents, then local infrastructure needs to be considered as part
of the plans to support a perceived increase in the number of people living on the island.

Just under one-quarter (24%) of responses received raised concerns regarding the
regeneration plans and the need to incorporate, or be sympathetic to, the local and unique
characteristics of the area. This includes protection of views of the sea, protection of wildlife
and the environment, consider or reduce noise and light pollution, to keep current height of
buildings, and to protect (or enhance) local living and community life.

The other themes raised were:

e Provision or support of local activities (such as horse-riding and water sports) at 17%
(8 responses)

¢ Provision or support for public transport or active travel (particularly to alleviate road
traffic) at 15% (7 responses)

¢ Provision or maintenance of local facilities (such as shops, restaurants, and public
toilets) at 13% (6 responses)

¢ Provision of disabled access (particularly on the seafront and to the beach) at 4% (2
responses)
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Hayling Island Seafront

65%

Improved travel infrastructure

48%

Water quality/flooding/defences

Local infrastructure (e.g. schools, health) 30%

Protection of local characteristics (e.g. coastline) 24%
Provision/support of local activities (e.g.

0,
horseriding, watersports) 17%

Provision/support for public transport/active travel 15%

Provision/maintenace of local facilities (e.g. shops,
restaurants, toilets)

13%

Disabled access 4%

Figure 28. Comments and issues raised in responses to the online mapping tool received by HBC.

SAMPLE SIZE: 46 responses to the online mapping tool October - November 2021

8.2. Eastoke, Beachlands and West Beach

In total, 38% (26 responses) of the responses to the online mapping tool were regarding the
three specific areas, Eastoke, Beachlands and West Beach.

The top-ranking themes for each area were as follows.

Eastoke

e Provision or maintenance of local facilities at 50% (4 responses). This was particularly
regarding suggestions made on improvements to local facilities or new ideas to enhance
user and visitor experience.

Beachlands

¢ Provision or maintenance of local facilities at 42% (5 responses). Most responses were
regarding the fun fair as an asset to the local area.

e Travel infrastructure and parking provision at 42% (5 responses). Comments included
concerns regarding road congestion and traffic, and that road infrastructure on the island
should be addressed as part of the regeneration.

¢ Sea flooding and water quality at 42% (5 responses). Comments included concern
regarding sea flooding and enhancement to sea defences required and water quality
needing to be addressed.

West Beach

e Sea flooding and water quality at 38% (3 responses). Comments included concern
regarding sea flooding and enhancement to sea defences required and water quality
needing to be addressed.
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Eastoke, Beachlands and West Beach

25%
Improved travel infrastructure

Water quality/flooding/defences

]
X

Local infrastructure 25%

25%

25%

Protection of local characteristics 17%
25%
I 13%

Provision/support of local activities 0%

I 257
0%

Provision/support for public transport/active travel [N 25%
0%

25%

Provision/maintenace of local facilities 42%

50%

0%
Disabled access = 0%
13%

mWest Beach mBeachlands mEastoke

Figure 29. Comments and issues raised in responses to the online mapping tool received by HBC.

SAMPLE SIZE: West Beach (8 responses), Beachlands (12 responses), Eastoke (8 responses) to the
online mapping tool October - November 2021
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9. Email and letter responses

In addition to feedback through the online survey and engagement events, residents and
interested parties responded via emails and letters to Havant Borough Council. In total, 58
emails were logged and 5 letters received between 11/9/2021 and 28/11/2021.

All emails and letters were read and categorised in to whether they felt the draft ambition
met the needs of the local community or not, and then logged under specific categories
(such as concerns, or issues raised etc.)

Overall, 59% feel the draft ambition for Hayling Island seafront does not meet some or all of
the needs of the community, and 38% feel that the draft ambition meets or exceeds the
needs of the community.

Broad sentiment on email and letter
responses

59%

38%

Does not meet some or all of the needs of Meets or exceeds the needs of the local
the local community community

Figure 30 — Breakdown of broad sentiment of email and letter responses

SAMPLE SIZE: 61
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9.1. Reasons why the draft ambition does not meet the needs of the community

Of those who felt that the draft ambition does not meet the needs of the community, four-
fifths (80%) raised concerns regarding travel infrastructure on the island. It was felt that the
current road infrastructure and issues with traffic were a key concern with some commenting
that the existing network would not be able to support additional residents and visitors, with
related issues such as car parking provision, public transport connectivity and the
opportunity for greener alternative transport options or active travel also being mentioned
within these views.

This was followed by concerns about coastal erosion, sea defences and flooding (43%),
concerns regarding the impact of ambitions on local characteristics (43%) and feelings that
the draft ambition document were unrealistic or unclear (37%).

Themes raised in email and letter responses that
felt the ambition does not meet some or any of
local needs

Improved travel infrastructure 80%

Coastal erosion, sea defences and flooding 43%

Concerns over impact of ambitions on local

0,
characteristics 43%

Unrealistic / unclear ambition 37%
Water quality 33%
Protect natural environment 23%

Improved cycling provision 10%

Support for fun fair 10%

Footpaths / promenade 10%
Support for beach hut provision 7%
Disabled access 7%

In need of a promenade 3%

Against beach hut provision 3%

Figure 31 — Breakdown of themes raised in email and letter responses that feel that the ambition does not meet
all or any of the needs of the local community

SAMPLE SIZE: 37
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9.2. Reasons why the draft ambition meets or exceeds the needs of the community

Of those who felt that the draft ambition does meet the needs of the community, although the
responses were of a positive viewpoint particularly in recognition and broad support of the
draft ambition, 71% cited that solutions need to be found for traffic and road issues on
Hayling Island.

Some of these responses provided suggestions for alternative transport options including a
Park and Ride system, utilising the Hayling Billy Trail (with the potential for electric and/or
automated vehicles as seen in the Havant Regeneration Strategy) and an enhanced cycle
network. Others highlight the importance of public transport and opportunities for scooter,
bike or electric bike rental services.

This was followed by comments of support for the draft ambition document (57%),
comments that the ambition should make regeneration unique to Hayling Island (33%) and
coastal erosion, sea defences and flooding (25%).

Themes raised in emails or letter that felt
ambition meets or exceeds local needs

Improved transport infrastructure 71%
Supportive of the draft ambition document 57%
Make it unique to Hayling Island 33%
Coastal defences / sea erosion 25%
Cycling 14%
On-site storage options 14%
More for children / young people 10%
Involve local residents in regeneration 5%
Support for windsurfing provision 5%
Incorporate sculptures into regeneration 5%

Supportive of motorhome provision 5%

Figure 32 — Breakdown of themes raised in email and letter responses that feel that the ambition meets or
exceeds the needs of the local community

SAMPLE SIZE: 24
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The email and letter responses received by Havant Borough Council were mostly sent by
individual stakeholders (87%), as opposed to representative from stakeholders (13%).

Organisation

No. of responses

% of respondents (out of
61 total responses)

Hayling Island Railway Trust | 2 3%
Cycle Hayling 1 2%
Langstone Harbour 1 2%
Solent Outdoor Swimmers 1 2%
Hayling Happy Hutters 1 2%
Coastal Rowing Academy 1 2%
No organisation 54 87%

Figure 33 — Breakdown of responses received from organisations and stakeholders

SAMPLE SIZE: 61
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10. Business and organisational stakeholder engagement

Businesses and strategic stakeholders were invited to participate in the engagement
programme through the Communications methods detailed in section 3.

10.1 Business engagement

Two emails were sent by the Economic Development Team to 250 business that trade on or
are registered to Hayling Island, inviting businesses to participate in our survey and mapping
tool and attend our events.

10.2 Organisational and strategic stakeholder engagement

Havant Borough Council conducted a stakeholder mapping workshop and identified a
number of key external strategic stakeholders, these will be critical to delivering the ambition.
All stakeholders identified have been engaged with, and the Council will continue to engage
throughout the programme.

Three emails were sent to 32 stakeholder groups inviting them to participate in the online
survey and mapping tool, attend drop-in events and to share the event poster.

Stakeholders that were engaged include: Natural England, Hampshire County Council,
Coastal Partners, Hayling Island Golf Club, and Inn on the Beach. Comments were
supportive of a proactive approach and stakeholders were supportive of collaborative
working. Nature and the SSSI need to be more prominent within the Ambition. Links to other
Strategic work such as the Coastal Management Plan for Hayling Island and the Local
Cycling and Walking Infrastructure Plan (LCWIP) for Havant Borough need to be
incorporated. The same issues relating to coastal defence and transport on and off the
island were raised. Stakeholders engaged were keen to remain involved and agreed to
future work together.
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11.Young people engagement

The pupils were invited to take part in various exercises including idea generation,
completing a short survey or submitting their ideas on a map. Some pupils then discussed
their comments and ideas. A total of 165 comments were received across both schools.
Further information is detailed below.

Map

There was a total of 83 comments submitted on the map, these have been categorised,
listed below by geographical area and in order of number of mentions.

Overall comments and priorities

Environment- litter picks, community garden and compost, recycling centre, a space
to learn about endangered animals and bird watching.

Favourite things / what do you love? - the skate park, sand, Hayling being a hidden
gem and environmentally friendly. Active travel, parks. Such as a pedestrian friendly
street, walking along the seafront, dog walking and to make better use of the parks.
An improved food and drink offer- specifically more cultural food options.

An improved water sports offer - water sports lessons and equipment hire, pedalos,
platform to jump into the sea from, a slide going into the sea and outside water flip
out on the sea.

Natural environment- litter picks, compost and community garden, using solar and
hydro power, digital water quality information boards, bird watching and information
centre and information on endangered animals

Leisure and activities - live art shows, table tennis, pool tables, basketballs,
skatepark and fitness centre, cinema, volleyball court, a pier, leisure centre, zipline,
rock climbing, aquarium, sand pit area and better use of beach huts for painting and
art competitions.

Demographics — pupils felt that there was an older demographic on the island

West Beach

Activities / Attractions, Natural environment habitats and wildlife — such as mini golf, a
pier, bird watching

Water sports and social activities — outdoor cinema, BBQ area, pedalos

Beach huts — more beach huts at West Beach close to the Golf Club.

Beachlands

Activities and attractions — indoor leisure centre with rock climbing, zipline and
climbing frames, water park, aquarium, swimming pool, shopping centre, play park
Food & Drink offer — better food options, current provisions are not enough
Opportunities to change or improve — less golf clubs, more nature focus and
opportunity to improve volleyball court to be safer.

Eastoke

Attractions / areas of interest / community, shopping and commercial offer and parks,
entertainment and exercise — a place to display local art, late night entertainment,
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outdoor cinema, better youth club, indoor skatepark, basketball court, improvements
to existing workout area, railway gift shop, garden centre, an eco-friendly
supermarket

¢ Food and beverage offer- smoothie shop, frozen yoghurt and more restaurants,

o Water sports — pedalos and slides into the sea

¢ Overnight stays, environment and beach — camp and caravan site, use of solar
panels and more sand on beaches.

e Leisure and activities — live art shows, table tennis, pool tables, basketballs,
skatepark and fitness centre, cinema, volleyball court, a pier, leisure centre, zipline,
rock climbing, aquarium,

o Commercial offer- Eco-friendly supermarket, railway gift shop, garden centre and
shopping centre.

e Parks - making better use of parks on the island.

Additional locations

The pupils felt that there was an opportunity to consider additional locations between the
three areas highlighted in the draft Ambition. This was most strongly felt by a number of
pupils at the section between Beachlands and Eastoke. It was suggested that this stretch is
a long part of the seafront to walk with little incentive or offering. Some suggestions for this
area were a space for water sports lessons or hire, a sweet shop, a barbeque area, a good
location for pool and table tennis or an opportunity to locate information of preserving sea
life, an artificial reef and a no swimming zone.

Pupils also felt between West Beach and Beachlands could provide further leisure
opportunities, presumably because this is close to the existing skate park. This included an
indoor cinema, more food vans, restaurants and cafes, beach football using the existing
volleyball court, and a ball store available.

Survey response

In addition to the above, 5 pupils completed a survey. It should be noted that the surveys
have not all be completed in their entirety. Therefore, the following provides key findings
from these surveys.

Frequency of visit to the seafront was very or relatively often for all. The most popular
reasons for visiting are walking, jogging, dog walking, socialising, cycling, swimming, leisure,
golf and visiting the beach.

It was felt by all respondents that the ambition does not meet all the needs of the community.
The reason for this was that it was felt that funding promised for leisure was not spent on
Hayling Island seafront. Specifically, participants wanted a 4G football pitch and young
people who use the seafront should be spoken to.

When asked which were the most important draft ambition principles overall, all responded
with climate issues as very important, the other 4 principles were identified as important or
very important.

The potential opportunities that were scored most highly were clear brand and identity and
preserving and enhancing wilderness. Activity holidays scored lowest. Other opportunities
suggested included a pier and a games centre.
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At West Beach, it was felt the aspirations meet or exceed needs of the local community.
Preserving character and a multigenerational social area were most important. Overnight
stay huts were least important. Sympathy to local characteristics and recreational and leisure
facilities were highest to add to proposals at West Beach.

At Beachlands, there was a mixed response to how the draft ambition principles meets the
needs of the local community. A pedestrian friendly environment, WW2 trail, COPP
memorial, children’s play area and food and drink outlets scored highly. This is similar to the
responses seen on the map the students completed. High-quality residential apartments,
overnight stay and beach huts scored lowest. Pupils felt that recreational/leisure facilities
and activity/sporting opportunities would add to proposals.

At Eastoke, it was felt that aspirations exceed or meet the needs. Pedestrian friendly
environment and outdoor kiosks scored highly. High quality residential apartments rank
lowest. Parking, beach hut provision and beach front walk all ranked as neither important nor
unimportant. Pupils felt that recreational/leisure facilities and activity/sporting opportunities
would add to proposals.

Three of the five survey completed identified West Beach and the highest priority area
because it is where people go, the most populated and needs activities.

Engagement with those aged 4-7 years

Pupils were asked 6 questions, and asked to draw their favourite thing, a nice memory or
favourite activity on the seafront. The 6 questions asked children what they like to do at the
beach and what their favourite thing to do was, what activities they like to do and who they
visit the seafront with.

All of the children said they visit the seafront with their families (Parents, siblings,
grandparents). Their favourite things to do at the seafront is play in the sea and sand, eat ice
cream, body board, swim, eat fish and chips, build sandcastles or stone towers, find treasure
(such as crystals, shells, using a metal detector). The children said their favourite activities to
do were ride their bike or scooter, walk, go to the funfair, go to the skatepark, go on the train,
play tennis, play in the sand and go rock pooling or crabbing. A couple of pupils asked for a
swimming pool and a hot tub with no sea salt.

The teacher suggested better connections with the Hayling Billy Line and with the Beach
School. The Beach School gives children the opportunity to learn about the seafront and the
local environment. Car parking, an outdoor classroom or seating area and environmental
bins were felt by the teach to be beneficial in supporting the programme.
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Appendix A. Draft Ambition for Hayling Island Seafront Document

AN AMBITION FOP

HAYLING iSLAND
oEAFRONT

58



Havant

BOROUGH COUNCIL

59



Havant

BOROUGH COUNCIL

CONTENTS

INTED

A BEAFRONT AMETTION
Tooy

THE FUTURE
OFPORTURITIER

REXT BTEPE

B E = o o=

60



Havant

BOROUGH COUNCIL

o

HAVANT

SR

\ HAVLINGISLAND

|
v

Q

PORTSMOUTH /

W w . BOURNEMOUTH

61



|'E'I f-'__;. .

BRIGHTON —

Havant

BOROUGH COUNCIL
destination
fatural efviFanmenl wa :
ity =
s r?
T wikrant
Boanomy
Biealthy mnd vibieant place.
’ nlrl.hlrjn'n
;
'MEEF'-IIJLII'!
raadmap to detlvery
ambitings ¢
. JancE- and.
Imspiring destination. Beach, Beachlsnds and Exstoke.

62



Havant

BOROUGH COUNCIL

A SEAFRONT AMBITION

HAYLENT] SEAFRONT WILL B A HOFPY. HEALTHY AMD VIRRANT PLACE

Hayling sland S=alrant & & key
asset Tor e barough'and 4 foctis
riaking.

The seafront will become & focus far
nEw invesImEnt 1 grev Snd Sustdin
& thirhiing local deanamy thal will
Transiorm the orea to one thal Rousss
an asivity and experisnce-tased
teurism, which tabes advantags of ihe
nabural guasliiies of the sestenat

..

SINAH COMMON SSS1
()

The mmbition for the seatrant
supporied by & serles of Lo

i e that are fundemantal o
sugporing 3 lang Lerm Sirategy for the
cogsial destination that both entianeces
and preasfyed;

1 Cresis an e idbhog amd sidirn
anairimt gndinanine bnipure olher,
- SEpparted-ty &40 b whith
Ineresses the quality of the. viskiar
islitor spand

(. WEST BEACH

o9

MATURAL CHARACTER &
'WINDSURFING. FACILITIES INCLUDE
THE BN O THE BEACH EAFE, TOILET
FACILITEES. PARKING & BEACH HUTS

63

T improve ool sinalle soesi 16 e
beach, Including enhanc=ments
ta the 1V} Trall and improved
anfert|ons acrogs ine sealrant
wia neyy s Bnhanced cyels and
wisiking roctes, leclitated by clsar
wiwfhnding signage, moving lowards
8 ek (ne= Rikiie

Protect the unigques charscter of the
w11, Stappteta by &
High-custli

Iy wiilaihe wdiilini

BEAGHLANDS *

Q.

3

AMUSEMENT ARCADE, FUNEFRIR, CAR
PARKE, CAFES B SMALL FOOD AKD
BEVERAGE MDBILE VESDORE




Havant

BOROUGH COUNCIL

& Aoy SwEEgle approach will b= & Creats & fevw approach b
FESponAVE 1oLl als BEes varalpleg (e helEs '!ﬂ.ﬂ'h!
i il up tihe gualiny of the realdent snd
wititer experisnce; and Susiainable
coastiire tnagiine
Cruste opportundlies 1o Support
sl LTearylime. Frivi (0 st wndl
Hidi, wihers regidenta and yisites
£n phperience the Landaraps
thiaugh sctivities, including wislking,
cyeling, ninning and waterspors

CHICHESTER
HARBOUR SSSI

EASTOKE

o

. ;

BETWEEN EASTONE ANQ BEACHLAMDE

64



TODAY

NATURAL ENVIRONMENT

High bl dlos $2a0rmmé
sfvirantment, ncluging Singh
Comrrsan Siie of Speclal Scientlbe
Irerest [S55), anoeres dedlgniides
55 Sl af nwesst lor Natwes

Carrs ory [SINC) and (he
anjucent Solent Maritere Special
#yres of Canservation [(SAC)
Trhe-lorilsnd dry Bced groestand snd
etiess vegetaing ghingls neach awe
of téatilesraily Inlerest and Vil
Bluis Flisg stails schipved e last 27
FHarE

Chempionahip Heyling Soil Couwrse
w|th spertEeUlar views of the Salknt,
slangalde e pbouet Hagling Elend
Siiling Tlun

WY LR LBLARR | KEEITION

POPULATION

The popldstian | Shrribed to
meresse i TEEES I 2O

Medlan seaaf resldents (€33

T4 a7 e popuUislEon are dwer 5,
Wil 24 7% retired

in 2071, sbmost one: thied ol the
popilEtion wars (1 the S5-44 age
groun, alhoagh il aroug i
predicted b decreaie 108 aater
wiiile (hose sgid 05 yesrs and oves
e predicied 1o jnore s

T 207 T,65% ol Iomes ware oamers
otcuphet. T5% al Hayling hoossholds
wers ooeun| e iy & Ligle residens
o The #oe ol §5 years a2 This fims

65

Havant

BOROUGH COUNCIL

LOCAL EMFLOYMENT

e Loirlarn clistry Supports A58
|t Berass the barough [Teursm
Soush Exsi 2018}

Towrkem rérmalrs & slgniheant
employer an Eie mland, helieng o
BfiCOurEs e wirking sg= famikles o
sfay ind wark locally

The prapartion of unemplayed an
Hawting |=lanid, was 575 |7 Felirassy
221

&% of 1he iorsl population were
employed within the secommadatian
ang Mad ihdustry,




Havant

BOROUGH COUNCIL

66



Havant

BOROUGH COUNCIL

THE FUTURE

MATIONAL TRENDE

48 pnsspiis dor e i

W jeanle
InereEsing by Seliving majpe
rdlestnies soch oS marrligs and
chiilstrssy Tl kuier in Lile, codatess wikn
peaptd ling lengar ind mere slve
e, | s ek oo ey b meses | Py
|egs redes i D thirki alus i wislanes
I tmarmg of their BE]E are) tRDEE I
terins of Bisir inlsrears

L ersakingly peoiHe
ATE SpErRncing hing-on thes own
e ahy nurmines al galnts in thelr
Lives. Irmhe LS 6% of hiisehalds

rul ol traweiling i5-one
almgE QoG Calronriss
and iy troe=] Brands are Spping
Irio ik nache SAlo seyeriiorss are
positinre a4 srricimg Bpoor U e
lait sttt Ery

el ine warkd offers an

sngdless snsimratian and idess jor
travel Touriam plocucts seed to
snaLirs fhey are part of coruser
canwerseions, endersst by el
Infusnsers gnd hapesully He e
Boesd o ke eriterk Ao (Salure i
Egoriihem réesulb. Towr Mrm Eraducts
s in berfemr B which Erget
groupal niches they want 10 sddress

Fuilure visiars will
ool T s Uhal il IRaem
enll=rt &= ey udigle sxdperisices

AT [ELONE | i

|Hvealment al e @hd Fiony

Bty gt phaes WH Dbt Buiriost
ang bokiday i avafl shls (utirs
Wiultoem vkl b hnd Bl ga moe
B pimiibile. min i D)) Skl e
befare QEting here Same vl

iir= glan Iesking 1o camblins 3
welall sl l=atning sdiitlomal il
qell Impreying Scthites an trying
[ TR T

REGITINAL & LBEA| TRENDS

Pitil i £ @ik withiin the fower

s i - e serarmenincdtinn
rige pre [iing o fevslog new
fumlfy afle=a ba-drdw in 6 higher
frrace porsesi i [hilpghes gubling
arcomenesation feeproned pravisian
of ielsure srilyites snd Gaeilit)

The eourm ofier at e lilans
Piesss 19 iy e the guiality af the
WTAILDE & (Eanace Stherwias hglkaay
pare guesss will imeresaihgly sy
weithln Fesartd fethucing the mbier
£Lanpimic tenedis o e g
Opportunmes 1o a00rgss SAasonaldy
tf wialinr darmnnd on (he sesran fe
| mithanelnil the Waltor ecpersics
g Ereaur Eglng vl meude of the
sefion| holidiys from specihe makel
Badlrtieiis

67

The mariets wffering (Me grestsar
pei=nrial o off-zess growih for
Hayling julamd inciiete sengty nusises
(evmr 582 bor health and vwesllneas,
unider J54 o Acthiity) actfve Dreshe
and bislsing an budienee o toehl
reaifnnis

Hey chodleniyes for toUrkm

dere gt iniclus Ginied
traEmhart connertiars in (he

iatamd, ihe svnilubillicy of hlgh
sp=ad brasstynm, WF] and mntills
rerwntion, and She swalabidy af
Ahiled st with teursm pereanied
&5 5 ke e secher




FUTURE POTENTIAL

Patentlal 1o devalap a srengly

branded naclhe location lor actlve

pursadt and sctivity holideys,
underpinned by IS heritags 2 the
hoame of windsaring

Walking and cycling ar= the mosl
papular actlvities, but thare =
signifcant inberest in witersports
i)

The ideal scilvity holiday Involees
al l=asi three different sctlve
experienced, blended with a rmix of
other holkday activitles

Sucresshul holldays ars fot just
abaul the activity, the iecal scenery,
pecormdrmdation, Tood and dring, and
otier abliracilons play an imporiant
part

Theere i€ &N GOpOITUNITY 1 mgrove
CofMmumMCation abbut pravision shd
ease of abregs lor these activities

0 BNCOUTa0E mare peapls 1a
perticipate. The presence of an
activity Bub lecility an Hasyling
E5lamd sealrant could support
teurismm growth by providing
infarmation aboul the range af
eclivities svallable, alongside lotal
raprs and guidanss, snd fres WIFD
[Laa it

Cansumers ke 1o plek and mi

their activities 1o creste thedr own
personat acthvily holidays, =8 well &5
combining these sClive eaper|ences
with ather general haliday pursuits
such &8 visiting sights, shapping and
BNl anrmEmt

The lowe of local is cormeman ground
tor people tEking activity hedldays en
the English cogst.

Havant

BOROUGH COUNCIL

68



Havant

BOROUGH COUNCIL

69



Havant

BOROUGH COUNCIL

OPPORTUNITIES

An eaciting opparminity exist 1o
revitalise Heyiing lstand seafrom,
cotering far (hie cons Ioenl populstion,
s well ag attracting vishiors-and
EnCOOraging e to kay longer by
providing & rengé of activities datering
Tar all Bges

and Erovide Nobs B ound which
T s FedenErntion notivitled, with
the 1=
imporiance

Key apportundbies to aidress ife
thaltpnges outlined on page 5 and
reslise e prditian for Haylong
Srahront Include:

Improving the pareeption of the
asabrant thralgh the creation of &

FrESSrving and s ing

s resldential development
|ev ThE ARPes ki Betivity Rl

A ssndilve snd taroered spprosch
1o investrment, regeneriting snd
Il the LOLIFESm Acanemy and
EACOFSNG Further cammeroial
Insestment and job creation,
ErestiFig o

mprEving

| BeELERning greatar
participation n healihi |festide
activities, such as wilking, cycling
i walersporta. T -abogild b
copitnlaing on the ]
conpett the seairant o the res ol
rhe jabind, =4 well 8% with Hevant
AN ERALre. peaviding STrandges
lines 16 5 cEehmeant Sres

Berter

BETWEEDN Tne Ehiree
artivity hibs, theroagh b (hoped
netwark ol ol snd cytls psths,
b efineg non 1he-infarmal traits
srendy azigr Provisioh al

along the sealrang,
withacthymies iocated along The
jerirnealy Batvapes (e i, A clapr

wiilch Identifes

e three hubss of STy, Thedr
Ineation, The rasmec ATractans
snid Ehe roukes and spaces- o the
Hatding |sland dourresy

Thesa opporiLinies shauld afl be
uFiderpdmned by & HEw hd srrarter

¢ of mansgitg the seatoont, whlch

adidresses climane chsnge through
Indtiallves it a8 the creation of &

- ayocating the

LSe Dl SpsTainAEA e ATernitives

WATIINE {RLRAN | | TETITR

70




Havant

BOROUGH COUNCIL

_-ll' .-: -__q_"" [ .._..-"u"- = :"._.; < T
e e, M = -
- L e, "'H__-_' " e -

& - ¥ ' -9 = ¥
3 L _.__". _ - -
iy = — ]
J = H T R ___-- = g
= - - . [ = o

" T ek B P =

T . Wit T o T

w . 1 L VR4 LIS B0

G+ P s g Oy : L
 BEYONDTHEBEACH - . = o= [ gf-. (22 = & A S
Filk M EXTEMDER WALKINE & G wr D = et M o nudi
PIRARDS THE FERRY BOAT BN NATURE ROUTE = T DRE et
f SIHKH COMHOR )~ MEAMDERING ROBTE THROUEH THEHMK . & = |7 [EEE ™ el
LN - DPTEBERCHRBMMCONMDNISSL C E T Lo 2 i
e _ =" . PROVIOES RN (PPORTOMITY T ADMIRE THE .~ = - - = iy h
h e L - i . e 5 A0 .: _,.' -

foui %,

WEST BEACH

BEACHLANDS

WATERSPOATS & ACTIVITY HEIR COUPLED WITH & MORE DIVEREE
FO0D & BEVERKEE OFFERING € SEMBITIVELY DEVELSPED [BERCH-
BASED MISITOR ACCOMMOOATION. ACCOMMDOATION CORLD 8E

BEVELOPED ARDUND DYERNIGHT STAY BEACH HUTS, CAMPER TAN
{0 CAMPING EXPERIENCER, TIRAT COULD BIT LISHTLY WITHOUT
NETRACTING FROM THE HIEH DUALITY MATURAL ENTIRORMENT

71

SHALL-SCALE FRMILY FRIERTELY ACTOMMDDATION, ALDNEIIRE
SEA VIEW CAFES B RETTNURANTE WITH AH INDEPENDENT FOCUS
IMPROVEMENTE 10 PEELIC SPAGE S LANDECAPE GHOULD
FROVIDE INVITING CORNEC O THE BEACH




Havant

BOROUGH COUNCIL

LY

.ul‘.

W - P L v

i NN ECLCH FRONT WALK<EERMAL [ cosmmesunome M rrarons sraos - wouaeen
LR i — —  BELCH FAENT WALK-BTHSMAL O]  reerusionesioesm seasing W e
a= ¥ = = RATHREROHTE I ProPoSED HiXED GEEHULDING # MATURE W HUE
e e BT T T L
- bt — IAF DRMAL FODERETH "
i el WEETING PR ARES #  EALINGIRATEPARK
LY aa o a [QLIYTRAN
] V" o HATLINE SERSINE RAILWAY STATIDN
FETL L MR = e EXISTME ALY LINE HEACH é
ahed L = Tt g PROPEED BEACH HUTARRAMEEMERT 41HAS CAMMDN @ BESATEP
S = a - grm - SHANGDGEERNIGHT EY HUTRY e WAYFINDINE
;"' = b, SHIFPING CONTAMERE laai  PAUPGSER PRRSME 'f
w0 e ST o anpis paan e vENs0Rs B SERCCMATVESCREENTOSEAEEN W) BZARHPREMT AETIVITY
. e FHRENG
rx ...--'"-' '_ " P i = L% Al RO = ¥

L. — [

~ SEAFRONTROADLINKS oo e o

 PEEVSION OF WYER-COMUERTOTTY BEPERN & 0 emmg= Tir O] e T e 0 =
SERFRONT RAAD R THEBEADM.LMKINGTD . 500 - S LTS T Ty e b
HUE §T0PS & NCGESS POINTS f T3 = i N AR T T
i TR e BEACHFRONT WALK %
=riomy g = 3
A 5 LTS L=ii - COMMECTRALING THE LENGTH OF THE GEAGH PROMGTING kA :
] HENLTHY LIFESTYLES. THIE WALK IS MORE FORMALAT THE - =%n- ;

T T ATIMITY HEIET B MORE NATURAL FOR THE BOMRMEY BETWEEN -—._;

<= BEYOND THE BEACH

— " DPPORTUNITY FIR AN EXTENDED WALKINE
+% B CYCLING LDOP TOWARDS HAYLISS ISLAND
LT =1

EASTOKE

ERHANCED LEISURE FOCUS WITH A MIKTURE OF PAID FOR B FREE
SMMLE-SCALE REGENERATION FACILITEES TO ENCOURRBGE RCTIVITY
KT THIE PART OF THE WATERFRONT THROUSHOUT THE DAY B
EWENING, NG WELL A DFFERING ACTIVITIES ALL YEAR ROUMDL

72



Havant

BOROUGH COUNCIL

=l L H 1 l-'_'."F

o B = - 1
US FOR NATURE.

| § “ha
I.I
. £ '; .
;.JII. ] ’

i |
APPDETURITY FOR SCMENTIVE RESEVELOPMENT TR
= ENHAMGE Tt BATEWAY EXPERIENGE, WITH POPRP
| WENDIORS & A BEBSCATED MEETING & ARRIVALEPACE
1 WITRYIEWS T0WARDS THE SEACH

WESTREASH
 GAR PARK

e I N R

73



PREVERION OF BFRD VIEWING POLE WITH
WIEWEBF ACROSE THE 5231 & BEACH

Ky principles have been developed
Tor West Beach to becarme a Tocus far
matwre and activites:

A quiet, apen, =nd natural area,

presérving the existing characier.
Enterventions will be Subile

and modesr, heddsd within the
enviranment. Crestion ol 8 wild
Llamiscape aesthetic

An innovative ‘Blue Park’, allowing
Qreater steess 1o water-based
arthvithes whilst protecting the
efwiranrment and building on the
higteery af watersparts an the stand

Weat Beach a8 a hub lor health
and wall-being, enabling people o

WETERSP ORTS CENTRE, INCLEDING TERCHING
§ TRAIMSYS FAGILITEEE FIR ALL RSILITIES

LOCATION FOR EEREET Fa00 VENDORS,
MEETENG AREL B BEQ BFALE

© s

[, QIO

a SEEHMATUKE MOWINE HITE
O "o

G WAREESPEATE AL TRITY & PRINS

MAYLINESKATE PAEXINTESRATER WITHIN
THE LANDSCAPE

@ EXTERSION OF THE BL1Y THAR T0 THEREREH

ENISTINE LAME CLOSED 70 NEHICULAR TRAFFIZ
SIS0 RECYCLE S PIDESTRIAN LINK

(P  smcnians e covese

EENE GERCH FROHT MALK- FIRMAL
= = HERCH FRONT WALK-WFIRMAL

= = NATURERBUTE
== w=  FT/OVGLE LINKALDNS EXITING LAME

Havant

BOROUGH COUNCIL

experience the lendscape through

a broad range of cultoor acthitles,
providing an sliernative experience
ter the typical tourist offer, as well a8
an excellent lacfity far residants
Intraduction of rtwark atong the
beachirand walk ard nature walks
referencing the island's histary.
Incorporation of art within visus
SCreens and Darrns 1o SCreen aneas

ol parking, creating & more posithe
Irtaraction bepween beach and car

park

+ A multi-gensrationsl xperisnce
where pepple can Came together and
sacialise and immerss In the naturat
eachirant snvironment

FDFMAL FROTPRTE
HELY TRAIL

CEANSINEIDVERNSHT S TAY MESTE SHEP INE
CANTAINERS

[Fa#-I FORD, DK YENDDRS
EXISTING BUs e
MEETINE/REN AREA

AR

EIMAH DOMMON
CAMFERANSLAMP IHE LREA

Ofg:::

FEATURE BEACON- MM MARKER
SERZOA

AATURENVIEW HUT

s atop

MATFINDIMNE

oo ek H I

BEACHFRANT ACTRHITY

WLTLIFR2BLA KD { W IETEN
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Wyesl Beach affers great heritage with walerapoats and Links 1o the natural coast,
syimpathstic develapment can bring a focis of watsrsparts scthvity and facilities far bath
Incal residenis amd visibors to the beach.

O o,

PRIV 50N AF R DEISATED RUl FOR WATERSPISTE WATERSPORTS ACTRITY CENTRE, STORAE & Gea9 HEW B0 E PIDHICARERS, SLONESIOE S1REET FODO & POP
AETITY CREATES A HUB2F RCTITITY U SPACES

POTENTIAL FOR PERMANENT STRUCTIRES DOWD B SCREDNING WaLL BETWIENTHE ZAR PAAN B HEACH AATWORK IMETRLLATIENS COULD BE USEDTO CREATE S
DEZIENED INF0 THE LANDEEAPE PROVIINE FOR INTERACEION £ DELIENY LINK LU %% THE BEACH
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NATURE

‘West Beach has retaingd much of s natural beauty, with proposals Looking to erhance
this naters] sefling, with dedicated rautes and viewing pads/huts that alaw the
enjoyment of the natural setting.

M i R ]
“‘; -"_:':;l‘ s TR i
(S | = ! A '_:' .,12 |*L“|' ¥ .

sia E 5 - -. 9
s e
HODERK, TET3YMPATHETIC P90 S THAT 20T DISCREETLY I BE [ PUSLIT RELLM 10 CREATE A SIMPFLER CLEAN PROTERION FOR DOE MLLKINS. BOTHALONEG THE BEACE S
THE LANDSEAPE TRARSITION T THE B2 &08 EDGE 'WITHIN 1€ LAKDSEAPE RENIND T

—_ -
e —

NATORAL MATERIALE CANMELP [N ESAPINEEFRAMING  PLACESTOVEEW & INFORM THE PUBLIC OF THE SISTORY &
HEW ROUTES MATIRE OF THE RREA

FATIINE [CARE | SVTETIIN L]
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BEAGHLANDS:APLABE FI]RLIV]NG | -

= =

ﬁ THE GOMMUNITY. - =~ o

IF SEA FRONTE DEACHAOADTOORENTEA S =
WELCDMMNG. PEDES THLAN FRIENDLY GATEWRY

S | - e - HFFH“HITITBPII!\'IMI:HIEEHMIT"!II' E e iy
= . RESIDENTIRL DEVELSPMENT, REBEFHNG THESULT ™

— @ FWIE[HEH!E:HJHHSHFFIIIII! ; LONGT M QPROREONITY
=—

o P e E’ T PROVGE HIES REALITY
- ECSMENTTAL DEVEL DPUENT DN
THE AMUZFMENT PARK SIE

SR -

THE BEACH WALE SONTINUES TD
WEST BEACH, CBARGING INTO & MORE
AT AL IS TS GOAS RS EXPIRIERCE,

APPORTUMITY T ERSAREE THE BATEWEY
EXPEAREMCE. RELGEATION OF PLAXING HELPS
100 RE-ESTABLIEH BELATIDRSHIP WITH THE
BEACH B OPEN VIEWS. BPFIRTURETY 1O
CHEATE & NEW TLEXME.E GRADE £03 [ATINE.
| DRIMENE, MARKITEEIVEN 1D

OPPORTUMATY L0 R EOEFNE TEE BXADH
EDS PROVENSE SETTEN FLAZEMEN]
BF REACH HUTE & PANKIMD
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HATURAL WALKS & VIEWINE
f LOCATIDNS

that conmects Hayling Istand with the

beach, becorming & destinathon in its
owi right

+  Provision of & new fexible public
space for local marksts, events,

ouldoar seating and wiews af the sea

»  Extensinn of the public realm
the Saa Front Road ereating an

improwed gatewey ta the beach. &
pedestrian frizndly emvirenment

coffects bath sides 4l Sea Frant

DESTINATION SPACE FOR DUTDODR
EVENTEESPILL OUT AREX

MIXED-ESE BINLOINGE WITHSA0 UMD
FLOOA F30D B DRINEONITE, WHSIRIPILL
DUT ORTE THE SOUARE

BEESIENTIAL APARTMENES WITH YEERS
AF THECORETLIME

RIS DRGP -0 [ S STRIEN

BERCHFRINT WALE
BEACHHUTFRONTAEE
AR COMMON 2351

DVERMIENT E1AY /CRARGING ROOM
BIACH HUTS FORHIEE

‘BTEWAN GREEN SPACE

960000000 OO

BERCH FRORT WALK- FoRSMAL

I

BELCH FAOHT ALK« MFOAMAL
FOYEOYEEE LINK ALDNS EXISTING LANE
IMFORMAL FOOTPATH

EXISTING RRILIKY LISE

W W PEIPDSED BEACHHET AREASGEMERT

.EDI

FEATURE PROMOMTORYMECEEERILE BEIYNE

oo hooxkk IiilT

e, g 7] oW J\.“ =
. A ] &5 N

e, S

~ - e Jf e | Key principles have been developed for A Ipemal section al he beachirans

N . =20 ) s Beachands that set it as & destination walk Interacts with the proposed
| A J’r“‘; i alang the seafrant: pulblic squane, with a feature
ol W T — pramentery faccessibie groyne
4 «  Creation of an arrival experismoe extending to the wabers edps

Beyond the areas ol actlvity, the
beachiront walk changes character
L refiect the changing environment
akong the beach

Srall scsle and family friendly owver-
might or shart stay opportunities
pverlnoking the beach

Organisation of beach huts have o
mazxirniss 28 views. The pasition af
the beach huts alsa B01s 1o sereen

parking areas.

WL RREH T ETAY BUTESEHPPINE
[CHNTAINERS

EXIZTING Bise [ong:

FROPOEED RESIEWTIAL BUILOTNE
FEOPOSED MIEDUSE BIMLAING
PUBLIE BEALH

BEAZH

BERMVOECORATIVE BIAEEN T BEREIN
PARNNG

FEATURE BEASN- 1M MARRER
EEACIN

MATERE VLW AMT

EISETOP

MEYLING SEASEDE RAMWAY ETRTNIN
WATFRSINE

EEACHERONT AETINITY

PROPOSES TREE

HETLING F3 ARG AN EFTIN
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COMMUNITY

Bepchlands can become a key destnation tor both e community and visitors, creating
a public space that lnks Hayling Sea Front o the besth and provides the spportunity for
outdear svents, gallery space snd rentable Spaces or avernight stay.

MEW ERINND FLOGA EATENG AND DRINANG. THE A WRIFIED WALE SL0%%03 THE BEACH, CHANGINE CHARADTER
DUTDDE EVERT SPACECAN ACCOMMODATE WARKETSE  ALOSE ITELERETH T0 BEFLELT T3 SUMADUNBINGS
DTHER EVENTS

COASTAL DEFEMEES CANALSO BEBRED REEXTENZIONE  ANEWARLADFPUBLIC SPACETO COMMEDT B GUIDE
O PUBLICAEALM PEISLETO THE BEACH

WV IELIMD | RSESTIN

qTE.

SELFRONT BEACDMS SHEATE Ln)UE "UGHTHIDSEY
AL IS THE BEAGH, CONBECTIME FHE MR S & HIURNEY
EPACEE TDEETHER

INFESBATING THE MORLD WAR I TRAILE EOPF
MEMDEILLAS PART OF WIBER WALKISE BOUTER
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y || I -:::I [ ?".TI
;‘ ! 'fj.|| 19
- N h R | L=

Longer (e aspirations could imwalve Bringing new homes o the anea o oreate high
quatity Whving opportunities cansisting of new modem hodrmes tor femiles, Natural
materials could help reflect the coastal location. New homes will have Lo be designed to

oansider the Bood risk of the cossting.

y -~ il

i

WYL 1 LAND | SR
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EASTOKE: A LEISURE G EVENTS OFFER
S SR e S et

 OFPRETUNITY TOINHANCE 182
‘EXIETINE ENENTS SPALL INCLIEINE
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s

—— & -
— o —
> 0 i e
= gl 15 8
DPPOETUNITY THEXTESD PUBLID 1 -
.. FIALM ADRBSSTHESTREET CREATINGA © — = = °
PEREETRILE-FRIENILY ENVIRDNMENT &

*  LINKIMETO EXESTING P00 B RETLL

GPPOATUSIEY VO CRLATEA NEW
LOCHAL CENTRE [ SMALL SR STRELT
— ACURRINTLY AT MERGHAM BSADITD
_ == HEINEACTINITY TO EASROCL DURING
BOTH THE DEY & MIENT

Ky principles have been develaped for
Eastike that et it as a destination far
bath leisure and events, building on the
previsus publie realin (mpravementa
and EH!["!; EVERTE

+ Extending the public realm o
previde & grester space for
outdoor entertainment and events,
creating new public sutdanr seating
wnd spane, and creating & more
pedestrian-friendly enviranment and
reduting the presence of cars

»  Provighon of ouldoar Kiosks orests

the appartunity & variety In modem
food, drink and retsld ablecing,

GPPOSTUNGTY 10 EXTEND PISLC AEREW
ACROSSSEAFRONT RORD, CREATING K
PEQEETRILN FRIENOLY ARRIVAL TE EASTOEE
NEW VISTTORANFDRMATIIN CENTRE
PRIVIES FRINTAGE T SEAFRONTROAD E
AWELDOMINE RERIMAL

ENTENSED EVENY 3PACE SCKEENED FROM
WEHICULAR TRAFFIC & EMBRACING (TS
BELATINSSHIP WITH THEREREH

BUTBO0REYM EQWSMENT DESIENED INTR
THE PHBLIC REALM. WITH &5 EXTESSION
OF FITHESE TRAIL DESIGMED INTA THE
SERCHFRONT WALE

MAFLING SERSINE BAILWAY EXTERSIOM,
DMPADTING RELATIDESHIP 10 PUBLIC RERLM,
BSEE MAT INCLUDE & CAFE O WITIE AREA

FLEXIHLE EFENT/LENSURE SPACE
HIEH DURLITY RESIGENTRAL

COMCENTRATEIN ERATIOMALIEED OF CA3
FREERS CLOSER 10 EARTINE

BESTORED PARKLAKD FOR UBE AE RNITE
PARE

‘DITDOYA KIDEKE LMD ELACH SAH/
ELETRUMANT FRALMING THE EVINTS S2A0E
BERSH FRONT WALK - FRRMAL

BEACH FRANT WALK - HMFGRMAL
FROTACVELE LINK ALOSS EXRETING LLAE
EIRMAL FIITRATH

Ee0000 O ©0 ©0 0O ©

creating & vibrant and lvely place

+  Provision of & naw Death bar or
restaurant to help to creat= &
modern rélased beach envinenment
that spills into e events Spade and
oo the beach

+  Incorperation of tollet tacilities as
part of 8 new lowrist and visiar
centre, which Creates a new reniage

to Sea Front Rosd and the svents
space

* Mew high quality residentia creates
8 NEW COFNEr Irantape to Sea Frant
Road and Rails Lans.

e EXISTIME RALLNEY LINE
gy PROPESESSEACH WUTARRANGEMENT

SHERMIENT STAY BLTA/ISPINE
MR g

EXEETING BUILDINE
PROMISED AT SIOENTIAL BimDME
PROPOSED MIIEDUSE BUILDINE
WISHIDR IKFOUT OILET FACILITY
FEBLIC REALM

EEDO

EADs

SHAH COMMDN
FROPBEEDPARKING

EERM/MECIZATIVE SCREEN T0 BOREEN
FAREINE

FEATUEE BEACDM- |KM HAEKLR
BEACON

NAFURE LW HIT

COAST BRARD

BURETDY

MAVLING SERSIDE RAILIWAY STATION
WATFINDINGE

ol
a1

(L Tr IoXes = + Ak

BEACHFRONT &ETIVITY

[TLINTE ST EEETE A R
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_EISURE

Eastok e is well-bocated for access to all the hodiday accommodation of the isLand, and
has the patentia o offer a tamiy-friendly enviranment diring the day and nkght.

- JiF A

IMFORMALBER & BINNING WIEHIH & MEW PUBLIC SP4CE  QUTOOOR SEATIME THAT SPRLLE OWTD THE SERCH EGE FEDESTRIAN FRIERDLY STREETE CREATIME L ENIQUE
EREATIS A VIERANT DAY & MIEST LIFE LDCATRIN EEMEE OF IDENTITY

ElkEE VARS IEFER FLIIBLE SPACES TOEEL) GO megsuPEn PUBLIC EAEE PRIVIDING THE OPPORTIAITYTD  THESEASHFRONT WALKEXTINES 1 ERETORE,
DUALITY FODD & Ea08 AT LAAGER OUTRA0R [VENTE PESEIVALE ARD OPEN AR INFESRATING AREAS OF SEATING. RERT R FITNERT ALOND
CMEMEY 1P LENSTH
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EXPERIENGE

‘West Beach brings the appartunity far Uving, visiting, lsisure, redaxing or keeping i
The site alfers great patential and varisty bn ls location and as part of the wider beach

journesy.

= e - i

BEACHBAR SEATING CANEXTENDDUT DMTO TEZBEALE  SVMPRTHETIC ARCNITED TURE CAR T TBSETHIR POP-UP FOOD WANS QFFER YARIETY & THECHARDE Fad
MULTIFLE CEMMUSATY [3ES LOCALAESTAURRNTE TN CAFTUEE TSURIET TRADE

~

FLEREILE BPACES ALLOW FOR AVARIETY OF SEASONAL  CHBLDREN'S PLAYAEFEREMEES THE CHARRETER & HIGH QUALIFY LIVINE FRAMIME THECORNIR OF THE
EVERTSE MATERIALE DFTHE COMETLINE SEAFRANT, WITH WEWS OVERLOOKIME THE BEAZH

SATLIND ELEAD | AWEETIN
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NEXT STEPS

@ ENGAGE WITH RESIDENTS & BUSINESSES

PREFARE AN [LLUSTRATIVE MASTERPLAN

TRIAL POP URS AT WEST BEACH E-TEST NEW IDEAS ALONG THE

SEAFRONT

][!Ele'IliEF COMMERCIAL OFFER & UNDERTAKE BOFT MARKET
ETING

PREFARE FUMDING & IMPLEMENTATION PLAN

MAKE THE CHANGE!

H ENTUME IELLNE | 4 STTI0N
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Appendix B. Draft ambition for Hayling Island seafront branding

A DRAFT AMBITION FOR
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Appendix C. Media / Press Programme

Below provides all Council communications sent in relation to the programme.

Date Communication type [Details Target Audience
Announcing launch of website and
September - . . engagement programme and
. Replying to emails . I~
ongoing encouraging submitting comments
through survey/mapping tool
20/10/2021  |Launch website With engagement tool and survey and ALL
event dates
26/10/2021  |Press release Announcing launch of website and ALL
engagement programme
26/10/2021  [Social Media post [ \nnouncing launch of website and 1, |
engagement programme
26/10/2021  |Gov Direct bulletin  [nnouncing launch of website and |, |
engagement programme
59/10/2021 Email to key Announcing launch of website and Key Stakeholders
stakeholders engagement programme
Email to all (250) . .
30/10/2021  [Hayling Island Announcing launch of website and Businesses
: engagement programme
businesses
Announcing launch of website and
01/11/2021 Hayling Heralq engqgemept programme ALL
newspaper article Fabrik designed material for
4 pages pull out
02/11/2021  |Posters Sent to all stakeholders ALL
02/11/2021 Posters Sent_to Hayling library, I—_Iavant library, ALL
Hayling Island Community Centre
02/11/2021 E\e/\évs - Hampshire Announcing engagement programme |[ALL
News - Portsmouth .
03/11/2021 Newspaper article Announcing engagement programme |ALL
06/11/2021 mgx: - Portsmouth Announcing engagement programme |ALL
10/11/2021 [Social Media Reminder of upcoming events ALL
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News - Radio Solent  |Announcing engagement programme

11/11/2021  |Breakfast show and the events. ALL
Posters went up at and businesses
Posters ‘?: gesar::?lT:ne(;js Information Centre and ALL
11/11/2021 Hayling Community Centre
11/11/2021  |Social media Launch of event 1 ALL
16/11/2021  |Social media Reminder of event 2 ALL

Last chance
to participate in engagement (pre- ALL

18/11/2021  |Press release extension)
Final comments for engagement ALL
19/11/2021  [Social media events (pre-extension)

Have your say through engagement

22/11/2021  [News - South Today [programme. ALL
23/11/2021 |Press release Extension of engagement ALL
23/11/2021 |Social media Extension of engagement ALL
26/11/2021  |Social media Final comments for extension ALL

Figure 34 — Breakdown of Council media and communications for the programme
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Statistics from social media promotion.

Havant

BOROUGH COUNCIL

Channel No. of posts Reach Engagement (likes,
shares, link clicks
etc.)

Facebook 12 23,909 2,051

Twitter 11 4,702 148

Instagram 6 757 -

Next door 2 3,236 -

Gov Delivery 7 8,874 -

Figure 35 — Statistics from social media promotion
Statistics on website traffic.
Webpage Page views | Unique page | Average time
views on page
https://www.havant.gov.uk/ambition- 1,032 805 5.36 minutes
hayling-island-seafront

Webform to submit comments on online 185 135 3.22 minutes

mapping tool

Have With Havant ambition page - 1,420 878 1.26 minutes

https://www.havewithhavant.co.uk/ambition/

Figure 36 — Statistics on website traffic

Gov Delivery statistics.

Maximum of 8,874 each post and a total of 55,658 across all 7 posts.
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Appendix E. Press release material

Help shape the future of Hayling seafront

Wednesday, 27 October, 2021

As part of its i g ion p Havant Borough Council is asking for views on the future of
Hayling Island seafront and the future direction it should take.

Following on from earlier work by i Design and Mace, a draft ambition for Hayling seafront has
been developed, based on previous outlining the opp ities available and possible direction for the future.

Residents and businesses who would like to get involved can do so by:

* joining us at our exhibition days at Hayling Island Community Centre (Room 2) on Station Road on Thursday 11 November 2021
between 2pm and 5:30pm or on Saturday 13 November 2021 between 10am and 1pm

* geing.online and submitting their views and comments via the online survey and mapping.tool

« dropping their written comments off at Beachlands Information Centre, 7 Sea Front Hayling Island, PO11 0AG or Public Service
Plaza, Civic Centre Road, Havant, PO9 2AX.

All comments must be received by Sunday 21 November.

Councillor Clare Satchwell, Cabinet Lead for Planning, Hayling Seafront Strategy and Coastal said: "We are
to be progressing work that will help shape the future of Hayling Seafront.

"We value the feedback of residents, businesses and visitors, and look forward to their thoughts and opinions on how to create the
very best opportunities for the island. It is important that people note that this is not a fixed plan but a series of ideas that will help
shape the future of Haying seafront”

The ambition document for Hayling seafront is available to read, Further queries regarding the document can be emailed
to: regeneration@havant.gov.uk
A

If you would like more information as we progress with the regeneration programme, sign up to bulletins selecting The future of

Communications Othce: Havant Borough Council,

st el News Release

Extension to ‘draft ambition for
Hayling Island seafront’
engagement

Havant Borough Council’s public engagement on the draft ambition for
Hayling Island seafront is to be extended until Sunday 28 November 2021 to
allow for more comments.

Following recent exhibition days and feedback received online, that more
people want to share their thoughts and opinions on how to create the very
best opportunities for the seafront, the decision has been made to extend the
deadline by one week

The draft ambition document for Hayling Island seafront has been
developed, based on previous engagement, outlining the opportunities
available and possible direction for the future.

Councillor Clare Satchwell, Cabinet Lead for Planning, Hayling Seafront
Strategy and Coastal Management said: “We are keen to hear as wide a
range of views as possible and | am delighted to be able to extend the
consultation to allow further engagement with those people who have an
interest in the future of Hayling seafront

“Responses to this consultation will inform the development of the seafront
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Appendix F. Online Questionnaire

Havant Have (SI0CESS

BOROUGH COUNCIL with Havant

Ambition for Hayling Island Seafront

The seafront on Hayling Island is one of the borough's key assets, both for the
enjoyment of our residents and as an attraction for tourists to visil. As part of the
Council’s regeneralion and positive place-making strategies, the document 'An
Ambition for Hayling |sland Seafront’ details our aspirations for an enhanced,
modermn and sustainable seafront to be proud of.

We thank everyone who has previously engaged with us, and we wish to conlinue
engaging and building on your feedback. We are keen lo hear your views on the
aspirations, themes and concepts detailed within the above doecument. Your
feedback will inform an illustrative masterplan for the seafront, and this will again be
shared with all stakeholders for their views prior to a decision being made.

‘An Amnbition for Hayling Island Seafront’ can be found at
www._havanl.gov.uk/ambition-hayling-island-seafront and the sections of the
following survey will reference specific pages of this document.

The information you provide will not be used in a manner which would identify you.
You do nol have to participate and even if you do, you do nol have lo answer any
queslions you would rather not.

This data will not be used for any other purpose and will be held in accordance with
GDPR and the Data Protection Acl. You can see a copy of our privacy policy here:
www.havant.gov.uk/privacy-policy

This survey will close on 21 November

Scan to complete survey on line.
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About You

We are interested in the views of a wide range of people and organisations.
Therefore, 1o help us analyse the results of this survey, we would appreciate it if you
could tell us a bit more about yourself. This data will only be used in relation to this
survey.

a1 Which of the following age bands do you fall inta?
[] 16-24 [] &5-64
[] 25-34 [Jes+
[] 35-44 [] Prefer not to say
[[] 45-54
Q2 Are you completing this guestionnaire mainly as a...7
D Haling Istand Resktent D Local business owner [ representative
D Hawant Borough Resident (not Iving on D Representative of an organisation |
Hayling |skand) stadahalder
D Worker cn Hayling Island D Representailve of 8 cempalgn group
[] Reguiar visitor to Hayling Istand [ ] other {please apecify)
if other, please specity
Q3 VWhare ara you visiting Hayling Island from. .7
D Within Hampshire D Within England
[] within the: South East of England [] Onstside of England
O3a What is the name of the business you own | represent? We are asking for this information in
ordar io ook at the views of different groups. This information waill only be usad fo analyse
responsas to this engagement.
3b VWhat is the name of the organisation ! siskeholder / campaign group you represent? We ara

acsking for this information in order to ook at the views of different groups. This information wil
only ba used to analyse responsas to this engagament

Q4 In & typical year, how often do you visit Hayling ksland sealront?

[ ] very often - st least once & week

D Often - at keast taice 8 month

[ ] Reiatively often - &t least once a morth

[ ] Mot very aften — &t least ance every 3 months
[] Mot often st all — at least once & year

[[] Mever
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a5 What are your main reasons for visifing the seafront area? Please sslect all that apply
[ ] walking or dog walking [[] won
|:| Jogging or running |:| Leksure (e.g. funizdr, arcade or railvay)
|:| Soctaliging E] Enjoing the natural environment or oubhoos
(such as the views and relexing outdoors)
|:| Cycling
[[] Motoreyeling [] co
0 [] Food andior drink
Saling [[] wisiting the beach
D Swimming .
7 Weteceiana [[] Horse riding
[:l Other (please spedify)
if othiar, please specify below
A Seafront Ambition

These questions will cover the overarching aspirations and themes for the Hayling
Island Seafront - these are detailed at Section 2.0 (pages 6 and 7) of the ambition
docurment.

The ambilion document can be viewed al www.havanl.gov.uk/ambition-hayling-
island-seafront .

Q6

Qs

How wall do you feel the ambitions for Hayling 1sland seafront meets the needs of the local

community?

[] 1t enceeds the needs of the community

[ ] tt meets the needs of the community

D it does not meat all of the needs of the community
[] 1t does not meet any of the nesds of the community

Why do you feal it does not mest any / all of the neads of the community? What could be done

to meet these neads?
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Qr

Q8

How impariant are each of the ambition principles to you?

I ithemr
imrgportand rad Mot very Mol Enportant
‘ery impostant - Important unimpartani important al all
Cresling an exciting and madern
seafront and maring lelsure offer D D D D D

Improsing sustainable accass 10
the beach, enhance
walkingloycling rouies and move
towards & car free fulure
Protecting the unique characier of
the coastal landscaps and
enhance the natural envinsnment

O
Responding to chmate issues,
creating low carbon footpeints and ]:I
proactve In protecting the
GOES e

D

Creating opportuniies io support
acﬂw?#earﬁe&. health and well-

belng for residents and visiions
Defvering a new approach 1o

rnanaging the seafrond 1o drive up D D D D

reskdent and visilor axperience

0 Y 0 I
0 I I 0
O 0 |0) O
O|0 10| 0

]

The ambition document also highlights a number of areas of fufure potential and opporiunifies
for Hayling Island seafront - thesa can be found on pages 10 to 3.

How impartant are these future potential and opportunities o you?

Medhes
impariant nor Hal vary Mol imparian
Very imporant  Important uremnporiznt imporiant ol all

Creating a dear brand and idermity
for the seafront area

Preserving and enhancing aress of
wilkdermess

Encoursging furthes commercial
inveatment and job creation

Improsing Becess to and Scross
the saafront

DE\-EH:]pIﬁg a niche location for
active pursult and activity holidays
Prowiding an activity hub faciity
Offering food, drirk and other
afractions

Are there any other future potential or cpporiunities for Hayling Island seafront el you would Boe to add?
If 80, please do s0 here

O00|0 00| 0
Him(mlimjuliwiin
o000 0|00
Ooooooog
Oo0Ooo0onoio
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West Beach: A Focus for Nature & Activities

These questions will cover the key principles and concepls for the West Beach Area
- these are detailed on pages 16 1o 19 of the ambition doecument.

Some of the land in the West Beach area is an environmental designated site and is
therefore protected for certain species of bird.

The ambition document can be viewed al www.havanl.gov.uk/ambition-hayling-
island-seafront .

Q9 How wall do you feesl that the aspirations for the West Beach meets the needs of the local
comimunity?

D It exeeads the nesds of the community

[] it meets the needs of the community

D It dowa not mest all of the needs of the community
D It does nol meet any of the needs of the commuenity

193 Why do you fesl i does not meet any / all of the neads of the community? What could be dona
o mest these needs?

| |

Beach hut provisicn
Extension of the Bily Trial to the
beaich

Campervan | gismping srea
Onwendoht stay huls

Views offfrom the besch
Access 1o bus routes

310 How important are each of the ambdtion principles for the West Beach area o you?
Very bnportant  Importard Imn; m: " :TPEIML
Preservation of existing character D |:| El D
:Jl;;ﬁrk' oty fioer waler-hagagd D D |:| D D
I:::aelriﬂgm a hub for heatth snd D I:I I:I D E]
gﬁém wall batween car park E[ D |:| D D
Artwork along e beachirort walk _[] n C] U []
ey [0 O O O @O
r:uu-gg-narm;mal social area D D EI D I:l
P e 0O O O O O
Eg;ﬂ food vendaors and BEG D D |:| D |:|
O L & | O ]
[1 [] [] [l []
L L i I L
Ll [] [ L L]
Ll [] L] L] []
Ll [] L] Ll []
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an What, if anything, do you feal would add further value to the aspirations for the Wasi Beach
area? Please selact all that apply
[] sympathy 1o local charactenistics [[] Actvity 1 sperting opportunises
D Access o he area “‘l'H:llljl.l'lg consxerann D Evymmth}. to local natural emvlronmeant
of rasts and public ransport)

|:| Provision of food and drink

|:| Recreational ! Leisure faciities
|:| Swilable disabled scoess 1o the area
I:l Employment opporuniies D 4
othing

["] Housing opportunities
Cith
El Teuriam opporunites D ol
if other, please specify below

Beachlands: A Place for Living & The Community

These questions will cover the key principles and concepts for the Beachlands Area
- these are detailed on pages 20 to 23 of the ambition document

The Beachlands includes environmentally designated land, privately owned space
(such as the theme park area) and is in close proximity to the miniature railway.

The ambition document can be viewed at www.havant.gov.uk/ambition-hayling-
island-seafront .

L How wall do you feel that the aspirabions for Beachlands meeis the neaeds of the local
commumnity?

D It exzeads the needs of the community

[ ] ft meets the needs of the community

|:| It does not meet all of the needs of the communiby
[ ] i does not mest any of the needs of fe community

OiZa Why do you feel it does not meet any / all of the neads of the community? What could be done
o meet these needs?
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13

14

How impartant are sach of the ambition principles for Beachlands {o you?

Very smporiant

Hew fledble pubdic space for local
MmiErkels, ewenis, ouldodr seating

Chadren's play areas
Improved galewsy io Ihe beach
Pedesirian friendly amvironmen

Owernighi of short-stay oplions
ovefiooking the beach

Beach hul provishon
Food and drink outbsts

High quality residential aperiments
Accass 1o bus routes

Visilor centra

Barriar free sccass 1o the beach
Baach front walk

Saafnont béacon struciures

World War Il trall and COPP
Bemaortal

Fedocation of parking
Matural welks

OO0 000000000 0000 O

Meither
imporian] nor Hal very

Importam uremporiznt Emportant

L0 O O0O000000 O 0o O
L0 O 00000001 0 000 O
00 0 OO0000000 0000 O

Mal impartan
at all

CIC] O DOO0O0O0000 O 000 O

What, if anything, do you fesl would add further value Lo tha aspirations for the Beachlands

area? Please salect all that apply

[[] Symapathy o local characteristics

D Access io the area (including consideration
of roads and pubbe transport)

D Recreational | Lelsure facilies
|:| Employment epporuniies
|:| Housing opporiunities

|:| Towrism opporunitias
if othar, pleass specify balow

|:| Activity §f sportng opporunibes

D Symgathy to local natural enironmeant

[] Provision of food and drink

|:| Sullable dissbled acoess o the ares

[] Notning

I:l Oihiar

l
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Eastoke: A Leisure & Events Offer

These questions will cover the key principles and concepts for the Eastoke Area -
these are detailed on pages 24 to 27 of the ambition documentL

Eastoke includes some environmentally designated spaces, and a key feature of
this area is the railway line.

The ambition document can be viewed al www.havant.gov.uk/ambition-hayling-
island-seafront .

015 How wall do you fesl that the aspirations for Eastoke maets the needs of the local commurndby?

|:| It exceads the nesds of ihe communiy

[ ] It meets me needs of the community

D It does not meet all of the needs of the community
[] 1t does nat mest any of the needs of She commanity

O15a Why do you feel i does not mesat any / all of the neads of the community’? What could be dona
io meel these neads?

Q16 How impaortant are each of the ambition principdes for Eastoke to you?
Ve IApt IrnEnr'lmlnnT Hal '.ru.n.'! Mol :pglrhnl
.gmlrf;t:uldnm anierainment I:[ |:| D I:] D
Oubdeanr seating area D I:] l:_‘ l:] EI
Pedezirian friendly emdronmen D D D D D
Sk nc vt oiong . O O o [] L
Beach bar | restaurant D I:l D D D
Méerw iDuUrist and visitor cendre I:[ D D D D
High quality residential apanmens D |:| |:| D |:|
CHibdhoar gy equipment D l:l D D D
Fitneas trall D I:] D D D
Rationalised car parking D D D D D
Resioned F_'ark]am:l I: D D B D
Biaach frond walk I: D D |:] D
Beach hut provision I:[ D D I:] D
Oreerndght slay huts I: D D D D
Access o bus roues I: D D D D
Sympathetc architectura E D D D El
Chitdren's play sreas I: D D D D
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Q17 ‘What, if anything, do you feel would add further value o the aspirations for the Easfoks area?

[ ] symgpathy to local characteristics

|:| Access 1o the ares (iIncuding consideration of roads and pubBc ranspor)
|:| Recreational | Lelsure faciities

|:| Employment epporunities

[[] Housing opportunities

|:| Towrizm opporiunities

[] Activity f sporting apportunites

|:| Sympathy o local natural environmeant
[ ] Provision of foad and drink

D Sufiable disabled access o e mrea
[] Nathing

I:l Othar

it othver, please specHy Desow

18 Of the three areas as cuflinad in the ambition document (West Beach, Beachlands and
Easioka}, which is the most important o you and why?

|:| West Beach |:| Esstoke

|:| Beachiands |:| Mo prederance
Wiy Is the West Beach area the most mportant i you?

Why ls the Beachiands area ihe most mportsnt o you?

Why I the Easioke area the most imporant to you?

l

Why do you have no clear preferanca for any of these areas on the saafront?
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18 How did you haar aboul the Ambition for Hayling Island Seafronl? Please select all that apply.

|:| Hawvani Borough Councll webalte [hitps:itswa. havant.gov.uks)
|:| Have with Havant websie (hiips s havewithhavant.co.ukl}
[ ] Havant Barough Council Facaboak

[ ] Havant Boraugh Council Nextdoor

[] Havant Borough Council Twdter

D Other Havent Borough Cowncll social medis

|:| Friendefamilyimeighbours

D My local councllor

D Liszal press, oosesr s

[ ] Local community group

[] Local business group

D Lioszal resldens” grows

[] Don't keeow

D Cither

if ather, please apecify bebow

Thank you for your feedback. If you would like to be kept aware of future
communications relaling to this project, please provide your contact details below.
This data will not be used for any other purpose and will be held in accordance with
GDPR and the Data Protection Acl. You can see a copy of our privacy policy here:
www.havanlLgov.ukf/privacy-policy

Mamea |

Emall Addrass |

If you have any gueries regarding the 'An Ambition for Hayling Island Seafront’
Document, please contaclt the team al email: Regenerationi@havant.gov.uk

Thank you for your lime.
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Appendix G. Breakdown of Online Survey Respondents

In total, 266 responses were received for this survey. The following charts provide a
breakdown of those who responded to the survey:

Age Breakdown of Respondents

38%
28%
17%
0,
8% 6%
3%

0% 1 L]
16 - 24 25-34 35-44 45 - 54 55 - 64 65 + Prefer not to

say

Figure 37 — Responses to Q1 — Which of the following age bands do you fall into?
SAMPLE SIZE: 264
Breakdown of Respondent Type
63%
17%
14%
0, 0,
I | —
Hayling Island Havant Borough Regular visitor Representative Other Local business ~ Worker on  Representative
resident resident (not HI)  to Hayling of an owner / Hayling Island of a campaign
Island organisation / representative group

stakeholder

Figure 38 — Responses to Q2 — Are you completing this questionnaire mainly as a ...?
SAMPLE SIZE: 264

*Please note response are greater than 0 but less than 1%
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Origin of Hayling visitors

76%

18%
5%
Within Hampshire Within the South East of Within England
England
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0%

Outside England

Figure 39 — Responses to Q3 — Where are visiting Hayling Island from ...? — note that this question was only
asked of respondents who indicated that they were a ‘regular visitor to Hayling Island’ in response to Q2

SAMPLE SIZE: 38

Typical number of visits to Hayling Island

61%

16% 16%

4%
--_—

1%

Very often - at  Often - at least Relatively often - Not very often - Not often at all - Never
least once a twice a month atleastoncea atleastonce atleastonce a

week month every 3 months year

Figure 40 — Responses to Q4 — In a typical year, how often do you visit Hayling Island seafront?

SAMPLE SIZE: 261
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Main reasons for visiting Hayling Island

Walking or dog walking
Natural environment / being outdoors
Visiting the beach

Swimming

Socialising

Food and/or drink

Cycling

Water sports

Leisure (funfair/arcade/railway)
Jogging or running

Sailing

Other

Golf

Work

Horse riding

Motorcycling

seafront

67%

I

I o

B s
B s
B s
B 2%

| 1%

| 1%

30%
29%
29%

29%

Figure 41 — Responses to Q5 — What are your main reasons for visiting the seafront area?

SAMPLE SIZE: 263
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Appendix H — Sub-group analysis of online survey responses
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Differences by sub-group for those who agree the ambition principles meet or exceed the
needs of the local community:

Frequency of
visits to HI
seafront

Very often — at
least once a
week

Often — at least
once or twice a
month

Overarching West Beachlands Eastoke
aspirations (%) Beach (%) (%)
(%)
Base 257 241 246 229
Average 40 51 54 59
Age 16-44 58* 70* 73 71*
45-54 42* 63* 67" 64*
55-64 35 49 46 61
65+ 36 43 48 52
Respondent Hayling Island
type resident
Havant 44* 61* 65 73
Borough
resident (not on
HI)
Regular visitor 54* 71* 72 74*
to Hi

Not often — at 45* 76* 89 82*
least once
every 3 months,
at least once a
year or never
Usage (only top | Walking / dog 41
activities with a | walking
base size Enjoying natural 37
higher than 50 | environment
have been
included) Visiting the 39
beach
Swimming 44
Socialising 42
Food / drink 43
Cycling 41 47 47 | 46|
Water sports 49 60 60 58
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| Leisure | 52 | 56 | 56 | 50

Figure 42 — Responses to Q6 — How well do you feel the ambitions for Hayling Island seafront meets the needs
of the local community? / Q9 — How well do you feel the ambitions for the West Beach area meets the needs of
the local community? / Q12 — How well do you feel the ambitions for Beachlands meets the needs of the local
community? / Q15 — How well do you feel the ambitions for Eastoke meets the needs of the local community? —
note that these results have been broken down by demographic questions asked for in the online survey

SAMPLE SIZE: For sample sizes of demographic questions, please refer to Appendix G
*indicates base lower than 50 as such these results have not been significance tested.

Highlights in grey indicate statistically significant difference from the average.
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Differences by sub-group for those who feel the ambition principles do meet some or any of
the needs of the local community:

Frequency of
visits to HI
seafront

Very often — at
least once a
week

Often — at least
once or twice a
month

Not often — at
least once
every 3 months,
at least once a
year or never

55*

Usage (only top
activities with a
base size
higher than 50
have been
included)

Walking / dog
walking

Enjoying natural
environment

24*

11*

Overarching West Beachlands Eastoke
aspirations (%) Beach (%) (%)
(%)
Base 257 241 246 229
Average 61 49 46 42
Age 16-44 42* 30* 27 29"
45-54 58* 37" 33" 36*
55-64 65 51 54 39
65+ 64 57 52 48
Respondent Hayling Island
type resident
Havant 56* 39 35* 27*
Borough
resident (not on
HI)
Regular visitor 46* 29* 28* 26"
to Hi

18*

Visiting the

beach

Swimming 53 41 44 35
Socialising 57 44 48 40
Food / drink 55 42 37 34
Cycling 53 43 43 38
Water sports

Leisure 38 38

Figure 43 — Responses to Q6 — How well do you feel the ambitions for Hayling Island seafront meets the needs

of the local community? / Q9 — How well do you feel the ambitions for the West Beach area meets the needs of
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the local community? / Q12 — How well do you feel the ambitions for Beachlands meets the needs of the local
community? / Q15 — How well do you feel the ambitions for Eastoke meets the needs of the local community? —
note that these results have been broken down by demographic questions asked for in the online survey

SAMPLE SIZE: For sample sizes of demographic questions, please refer to Appendix G

*indicates base lower than 50 as such these results have not been significance tested.

Highlights in grey indicate statistically significant difference from the average.
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Protecting | Responding Creating Improving | Delivering | Creating
the unique | toclimate | opportunities | sustainable a new an exciting
character | issues (%) to support access to approach and
(%) active the beach (%) modern
lifestyles (%) (%) seafront
(%)
Base 257 255 256 258 255 246
Average 98 88 83 80 67 55
Age 16-44 100" 97" 97" 78" 81* 73"
45-54 95* 93* 89~ 84* 69* 58*
55-64 99 93 87 85 63 57
65+ 98 83 75 68 49
Respondent | Hayling 99 87 79 64
type Island
resident
Havant 100* 93* 93* 80* 76* 64*
Borough
resident
(not on HI)
Regular 94* 92* 94* 78* 68* 63"
visitor to HI
Frequency | Very often — 98 87 83 65 52
of visits to at least
HI seafront | once a
week
Often — at 99 90 77 68 57
least once
or twice a
month
Not often — 95* 80* 85* 70* 80* 60*
at least
once every
3 months, at
least once a
year or
never
Usage (only | Walking / 80 82 66 52
top dog walking
activities Enjoying
with a base | natural
size higher | environment
than 50 Visiting the 87 83 78 67 52
have been | beach
included) Swimming 96 91
Socialising 96 90
Food / drink 96 91
Cycling 96 89 86 82 66 55
Water 98 91 87 65 58
sports
Leisure 88 82 g0 |8 [ 70 |

110



Havant

BOROUGH COUNCIL

Figure 44 — Responses to Q7 — How important are each of the ambition principles to you? — note that these
results have been broken down by demographic questions asked for in the online survey

SAMPLE SIZE: For sample sizes of demographic questions, please refer to Appendix G

*indicates base lower than 50 as such these results have not been significance tested.

Highlights in grey indicate statistically significant difference from the average.
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Importance of future potential and opportunities

Preserving and Improving Offering food, Encouraging Developinga | Providingan | Creating a clear
enhancing areas access to / drink and other | further commercial niche activity hub brand and
of wilderness (%) across the attractions (%) investment (%) location (%) facility (%) identity (%)

seafront (%)
Base 260 260 256 255 256 254 246
Average 95 75 62 52 45 45 37
Age 16-44 91* 81* 69* 45* 50* 58* 44*
45-54 93* 73* 67* 64* 53* 51* 39*
55-64 96 70 54 56 42 38 41
65+ 97 75 63 47 45 45 32
Respondent | Hayling 95 74 59 52 45 44 38
type Island
resident
Havant 93* 76* 67* 61* 40* 47* 39
Borough
resident
(not on HI)
Regular 100* 74* 61* 36* 50* 43* 27*
visitor to HI
Frequency | Very often — 95 73 58 51 44 47 42
of visits to at least
HI seafront | once a
week
Often — at 95 74 71 52 49 44 32
least once
or twice a
month
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Not often — 95* 95* 60* 65* 40* 40* 25*
at least
once every
3 months, at
least once a
year or
never
Usage (only | Walking / 93 72 63 51 46 44 36
top dog walking
activities Enjoying 95 75 60 49 43 44 35
with a base | natural
size higher | environment
than 50 Visiting the 94 74 63 52 47 45 35
have been | beach
included) Swimming 99 65 61 46 49 44 35
Socialising 9 74 70 62 52 53 47
Food / drink 91 84 80 72 57 59 43
Cycling 96 75 61 53 53 51 33
Water 96 65 58 51 56 55 40
sports
Leisure 90 90 82 64 62 60 44

Figure 45 — Responses to Q8 — How important are these future potential and opportunities to you? — note that these results have been broken down by demographic questions
asked for in the online survey

SAMPLE SIZE: For sample sizes of demographic questions, please refer to Appendix G

*indicates base lower than 50 as such these results have not been significance tested.

Highlights in grey indicate statistically significant difference from the average.
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Appendix I. Poster / business card advertising drop-in events

Business cards:

SIGN UP TO FIND OUT MORE!

Havant il Haverms

BOROUGH COUNCIL A V- g with Havant

An ambitious regeneration programme will help
secure Hayling seafront as a happy, healthy and
vibrant place for all to enjoy. Sign up to find out

the latest news, upcoming events and more.

Further information is available at:

www.havewithhavant.gov.uk

114



Havant

BOROUGH COUNCIL

Poster:

LET US KNOW YOUR AMBITIONS FOR THE SEAFRONT

Room 2, Hayling Island Community Centre,

Station Rd, Hayling Island, PO11 OHB
- access from Hayling Park side.

Havant Borough Council wants to work wath locaol residents, businesses and
a range of other key stokeholders to develop and deliver ambihous ond

exciting plans to enhance the seafront and create on inspinng destination.

Join us at our exhibihons to find out more, or feedback your thoughts online

(bofomTl November) via the link below
www. havewithhavant.co.uk/ambition Havant

The events will be compliant with government cond gudelnes BOROUGH COUNCIL
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Appendix J. Draft Ambition Document Map Graphic
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Appendix K. Breakdown of drop-in event attendees

Type of attendee

92% 92%

59% 8%
’ 3% 0%
[ ] _ — °

Residents Visitors Businesses

m Thursday 11 November 2021 m Saturday 13 November 2021

Figure 46 — Breakdown of attendees at the drop-in events by type of attendee — percentages are of the attendees
of each day

SAMPLE SIZE: 237

Methods in which attendees heard about the
event

The Hayling Herald 26%

HBC Email | 2 o 249,

Facebook 17% 22%

36%

i 0%
Twitter o 5%
BBC Radio Solent NS 4%

Passing the event ?% 2%

m Thursday 11 November 2021 m Saturday 13 November 2021

Figure 47 — Breakdown of attendees at the drop-in events by the method in which they heard about the event —
percentages are of the attendees of each day

SAMPLE SIZE: 237
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Where attendees had travelled from

92% 92%

0,
4% 6% 1% 3%
mmm N I
Hayling Island Havant Borough Outside of the Borough

m Thursday 11 November 2021 m Saturday 13 November 2021

Figure 48 — Breakdown of attendees at the drop-in events by where they had travelled from — percentages are of
the attendees of each day

SAMPLE SIZE: 237
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Appendix L. Online Mapping Tool screenshot

Stoke Fruit Farm

Farm Shop
OMM_MWOHMMQ"MMx Sign in

e

*tnSouth Hayling \

~ Mengham- Selsmore

Map data ©2021 Terms 200m L
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Appendix M. List of Figures

Figure 1 — Responses to Q6 — How well do you feel the ambitions for Hayling Island seafront
meets the needs of the local community? / Q9 — How well do you feel the ambitions for the
West Beach area meets the needs of the local community? / Q12 — How well do you feel the
ambitions for Beachlands meets the needs of the local community? / Q15 — How well do you
feel the ambitions for Eastoke meets the needs of the local community?..................oooooes 13
Figure 2 — Responses to Q6a — Why do you feel it does not meet any / all of the needs of the
community? What could be done to meet these needs? / Q9a — Why do you feel it does not
meet any / all of the needs of the community? What could be done to meet these needs? /
Q12a — Why do you feel it does not meet any / all of the needs of the community? What
could be done to meet these needs? / Q15a — Why do you feel it does not meet any / all of
the needs of the community? What could be done to meet these needs? — note that this
question was only asked of those respondents who indicated that the ambitions did not meet
any or all of the needs of the local community for the given area. ...........ccccccoeeeiiiiiiiiinnnnnnn. 17
Figure 3 — Responses to Q11 — What, if anything, do you feel would add further value to the
aspirations for the West Beach area? Please select all that apply / Q14 — What, if anything,
do you feel would add further value to the aspirations for the Beachlands area? Please
select all that apply / Q17 — What, if anything, do you feel would add further value to the
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Figure 4 — Responses to Q6 — How well do you feel the ambitions for Hayling Island seafront
meets the needs of the local community? ..., 19

Figure 5 — Responses to Q6a — Why do you feel it does meet any / all of the needs of the
community? What could be done to meet these needs? — note that this question is only
asked of respondents who responded that the ambition does not meet all or any of the
needs of the community for the main QUESHION ..............uiiiiiii s 21
Figure 6 — Responses to Q7 — How important are each of the ambition principles to you? . 22
Figure 7 — Responses to Q8 — How important are these future potential and opportunities to

1YL 1 1P PO PR 24
Figure 8 — Responses to Q8a — Are there any other future potential or opportunities for
Hayling Island seafront that you would like to add? If so, please do so here. ...................... 26
Figure 9 — Responses to Q9 — How well do you feel that the aspirations for the West Beach
area meets the needs of the local commuUuNIty? ... 27

Figure 10 — Responses to Q9a — Why do you feel it does not meet any / all of the needs of
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Figure 13 — Responses to Q12 — How well do you feel that the aspirations for Beachlands
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aspirations for the Beachlands area? .............ooooiiiiiiiiii e 34
Figure 17 — Responses to Q15 — How well do you feel that the aspirations for Eastoke meets
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community? What could be done to meet these needs? — note that this question is only
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Figure 20 — Response to Q17 — What, if anything, do you feel would add further value to the
aspirations for the EastoKe area?...........ouueiiiiiiiiiiieccc e 38
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